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The feedback from apprentices on this 
has been very positive and I am keen to 
follow each apprentice’s professional 
journey. The apprentices who have taken 
part so far have also been great ambas-
sadors for the initiative and with that we 
hope to attract more of the right people 
every year.

Overwhelming support from sponsors 
Without sponsors nothing can happen 
and I am grateful to say that we have the 
best sponsors who go all the way and 
commit to this 100%. I have increased 
sponsorship opportunities from season 
one to season two and the support was 
and still is overwhelming. 

Thank you to each sponsor, to each 
person and to each company who gets 
excited with me and who shares my ab-
solute passion for what this industry has 
to offer – I am forever grateful. 

Planning and masterminding of season 
three has already started and if you are 
keen to get involved, in whatever way 
possible, please make contact with me. 

Taking part
In this edition you can read about the 
2016 participants, the winner and 
the trip he will be going on. If you 
have not seen the episodes yet, we 
have given you the QR code for each 
episode so that you can find it easy. 
If you are considering entering, this will 
convince you. If you are still in school or 
studying, this will convince you to look 
for a job in our wonderful insurance 
industry. 

It has been an exciting journey and one 
that FAnews is especially proud to have 
been creators of. The exciting news it that 
The Insurance Apprentice 2017 launches 
again in July and we hope that you will 
enter for the next round.

The Insurance Apprentice has, for a 
second year in a row, took the in-
dustry by storm and made for some 

great conversations. Corporates, big and 
small brokers, technology companies and 
a few others have committed in assisting 
us, FAnews, to grow this initiative and 
showcase our industry as an industry with 
many opportunities. I am beyond pas-
sionate about The Insurance Apprentice 
and have managed to get quite a few 
people just as excited about the initiative. 

The ultimate aim of The Insurance Apprentice
We work in a phenomenal industry filled 
with great opportunities and amazing 
people. We need to excite more young 
people about what our industry has to 
offer, what the benefits are, how many 
growth opportunities there are and why 
there is literally something for each 
personality type to get excited about. I 
believe The Insurance Apprentice does 
portray a bit of that.

Another aim of The Insurance Apprentice 
is to grow the talent we already have in 
the industry. We have very ambitious and 
very talented people amongst us and The 
Insurance Apprentice gives those people 
the opportunity to challenge themselves, 
to grow on a personal and professional 
level and showcase what they are all 
about so that they can grow within their 
own companies.

From beginning to end
Every single part of The Insurance Ap-
prentice journey has been exciting. From 
the huge amount of applications we 
receive, through to the elimination pro-
cess and then lastly the filming week. The 
amount of growth we see in participants 
every year is something many people 
comment on and it is enlightening to see 
how the companies these apprentices 
work for, really embrace and empower 
these people. 

If you work in any part of the short-
term insurance industry and you do 
not know what The Insurance Ap-
prentice is all about, you have 
not being paying attention. 

An amazing journey…

INDEX

3  

4  And the winner of The Insur-ance Apprentice 2016 is...   
6  An experience worth talking about     

10  Lloyd’s - a trip of a lifetime!  
12  Judges speak out  
16 Quick catch-up  
18 The challenge  
20 Thou shall stick to the 10 com-mandments... 
22 Tips for future contestants of    The Insurance Apprentice  
24 Nothing is ever an accident 
26 Behind the scenes of success 
28 The youngsters these days! 
30 Our futures are bright 
33 Tapping into the minds of          Millennials
34 The heart of it - the reason I love this industry
36 A goal attained... 
38 Ten reasons why I love the insurance industry

40 A journey worth looking forward to  41 There are no shortcuts to success 
42 A career journey - one step at a time43 5 top things you need to know when you start working 

44 Compelled to stay in the industry,     but why? 

45 Attracting Millennials: be relevant!
46 Two generations driven by different   factors



4  

Andre Brooks, winner of The Insurance Apprentice 2016, 
shared his Apprentice journey, the experiences he has en-
countered and the lessons he has learned along the way. 

Like most people, I did not choose a career in insurance; 
insurance chose me. I was still busy finishing my third year 
B.Com Law degree but needed to start earning some money. 

An opportunity as a Marine Claims Handler for an insurer opened 
up and I decided to try my hand at this and finish my degree part-
time. 

I soon discovered that the insurance industry is a very niche 
market and young talent within the industry is scarce. Over time, I 
grew a love for what I was doing and the industry at large and this 
is when I realised that insurance had become my career choice. 

Strategic positioning: a winning chance
From the outset of The Insurance Apprentice my strategy was 
to excel in a team environment. As the tasks were team based I 
believed it was important that the needs of the team be foremost 
so that whichever team I found myself in, I stood a good chance 
of winning on any given day. 

We were a diverse group of individuals and to me it was im-
portant that we played to each other’s strengths in order to be 
successful. That would give me the edge over my competitors as 
there could only be one winner. 

A common thread amongst all the tasks was the requirement for 
innovative thinking. I think this was apt as innovation is certainly 
the buzz word in most industries at the moment.

The part I enjoyed the most of The Insurance Apprentice was the 
interaction with my peers. The show teaches you that adaptability 
is of utmost importance and I think we formed friendships despite 
the fact that we competed against each other for a title that only 
one of us could win. 

A journey like no other
When I was crowned as the winner of The Insurance Apprentice 
2016 it was an absolute surreal experience. I was extremely 
humbled and overwhelmed by the support and encouragement I 
received from friends, family and peers after the announcement 
was made. I was, and still am, truly chuffed that I achieved my 
goal despite being up against very stiff competition.

Knowing what I know now, I do not think that I would do things 
much differently. I believe that my strategy of putting the team’s 
needs in the various tasks ahead of my own, was a winning 
formula. I would however, try to improve on my individual camera 
sessions as I stumbled my way through most of them.

The lessons that I will carry with me in the future are that team-
work makes the dream work, a degree of adaptability in every 
situation is paramount to success and resilience is a defining at-
tribute as we are not judged by our failures, but rather by how we 
deal with those failures. 

Dare to dream
As the winner of The Insurance Apprentice 2016 I have won a trip 
of a lifetime to Lloyds of London, sponsored by Lloyds of London 
and a bursary, sponsored by Inseta, to study the course of my 
choice. I feel privileged.

I will be spending a jam packed week, in October/November, at 
Lloyds of London in which I will experience a sense of history and 
a timeline of insurance while I network and mingle with brokers 
and underwriters.

A valuable lesson
In closing, the most valuable lesson that I can take from this expe-
rience is that instead of trying to be better than someone else, we 
are better served by trying to be better than we were yesterday.

Andre Brooks
Account Manager
Price Forbes

And the winner of 
The Insurance Apprentice 
2016 is...
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It was a battle to

number1
but you claimed

the title.
Every year, The Insurance Apprentice proves to be a tough but entertaining battle to find the insurance 

industry’s next big insurance star. And this year’s star is Andre Brooks. Congratulations Andre Brooks and 

every single participant – Chris Caalsen, Celina Bhima, Unathi Ntengo, Karabo Kopeka, Alicia Narainsamy, 

Priya Govender,  and Richard Cunliffe – who thought, reasoned, calculated and outwitted your way through 

this year’s string of challenges… and all this with a camera in your face.  No pressure.

We’re excited to know that the future of the insurance industry rests safely in your hands. And, as we’re 

committed to the insurance industry, constantly working to build and improve it, we look forward to one 

day doing so with you. As we all know, without insurance, any person and any business is left defenseless, which 

is why we offer professional advice from our experienced specialists who work hard to structure appropriate, 

cost-effective and specified insurance solutions.
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Emancipation at its best

I was the small town girl, carefully tucked away amongst the 

abacus and files until recently. Entering The Insurance Apprentice 

competition was the most life-changing empiricism, exploring the 

science and art of insurance.

Neither shows Survivor, nor The Hunger Games could have 

prepared me for the twists and turns of this competition, and living 

the experience was phenomenal. 

Working with the seven apprentices was an expansion to my 

world. There were seven other individuals, gunning for the same 

prize as me, driven by various factors in their life. As the competi-

tion heightened, so did our zeal to win. I felt honoured to work 

with the specialists of various insurance fields who are so enthusi-

astic and share the same goal, yet they are all so unique. 

I am now a firm believer that the insurance industry can create, 

supply and synchronise; where engineering meets law and mar-

keting meets psychology. This multi-faceted field holds a place for 

us all. The Insurance Apprentice has broadened my perspective 

and added to my world view.

I consider it an absolute privilege to be deemed a finalist. I 

entered the competition with one goal in mind… to win! This is 

probably what drives most people but for me, the journey is what 

counts, not the destination. 

I gained knowledge, experience and friendship. It’s from all these 

efforts that I can safely say I have achieved success in this compe-

tition – no matter the outcome. 

Having wrapped up The Insurance Apprentice 2016, 

the Apprentices highlight what they thought about the 

competition and give us a general overview of their 

game plan, the strategies applied and the tasks they 

had to conquer during their week-long challenge.

Alicia Narainsamy 

Broker Marketing Consultant

Auto & General 

Passion burning within
My natural game plan was to give this experience my best 
shot and enjoy the week that lay ahead. I focused on excel-
lence and solving problems throughout the week, I never 
wanted to drop my guard or be complacent.

Over and above this, the challenges were enjoyable and 
providing feedback to the judges, in terms of expectations 
and requirements, was a huge learning curve.

I enjoyed the challenges and meeting key players within the 
insurance and financial services industry. Some of my worst 
moments related to the people dynamics and how individu-
als change in character under certain circumstances.

However, I took a lot of learning from this and looking 
back on the week I realized some of the greatest lessons 
I learnt related to people. Tension would be generated 
during the preparation portion of challenges, and due to 
the pressurized environments, I found people forgetting to 
consider others, adding further pressure.

The judges tested technical ability and were straight to the 
point on their feedback, therefore we always knew where 
we stood, which I liked.

The Insurance Apprentice experience was one which 
presented many trials and made me confront many attribu-
tions I may not have had in the past. It allowed me to real-
ize my actual strengths and weaknesses, plus forced me to 
break barriers in terms of challenges I previously believed I 
couldn’t do. 

Celina Bhima
Internal Broker 
Consultant in 
Marine division 
Hollard

An experience
 worth 

talking about
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From strength to strength
Not knowing what to expect with The Insurance Apprentice 
2016, I was pleasantly surprised by the entire experience. 

I came into the Insurance Apprentice hoping to bring across my 
personal brand. My strategy was to be myself and do my best. I 
also knew that I had to stand out from the rest of the contestants 
and think differently, which I demonstrated in every task. 

The competition challenged me to step out my comfort zone, 
enabling me to grow from strength to strength. Not only did I 
learn more about the industry, but I also learned a great deal 
about myself and how to work effectively in different group 
dynamics. 

The competition covered the full spectrum of what you can 
expect in the everyday insurance world and today I am a better 
person for it.

It has been an amazing experience, one that I would recom-
mend to anyone given the opportunity. Ultimately, I believe all 
finalists are winners as we all took something positive away from 
this competition. The Insurance Apprentice won’t be ending for 
me in 2016 as I hope to continue to be an ambassador for this 
great industry going forward for many years to come. 

It has been an absolute privilege to be a part of The Insurance 
Apprentice 2016, an experience I will never forget.

Chris Caalsen
Corporate Property 
Underwriter
ACE Insurance 
South Africa

Limits and limitationsMy main objective in entering The Insurance Apprentice competition was to learn more about who I 

am, my strengths, my weaknesses and to expand my limits and limitations.I am grateful to have been given the opportunity, but more importantly, to have been strong enough 

to have taken the challenge up. Win or lose, on a personal level I have already conquered a fear, 

and inevitably won my own battle. 
This experience has definitely taught me that life itself is about growing and learning. We should not 

just focus on our fears and difficulties, but take every opportunity to expand ourselves irrespective of 

winning, although the prize is definitely a bonus. 
The insurance apprentice tasks were challenging and very experience specific. I do feel that having 

overall knowledge was vital, as opposed to having specialised knowledge in one or two areas.I think the game allowed me to improve on interpersonal skills, increase my confidence levels, 
sharpen the way I communicate and display humility for those around me. I believe all the contestants were ambitious, highly skilled and competitive. A good display of exactly 

what the insurance industry needs more of; people who can keep the wheels of the industry moving.

Priya Govender
Specialist Investigator: Operations 
Mutual & Federal

Analytically tech savvy
My strategy going into The Insurance Apprentice competition was 
to build a few strong relationships. I planned to work smart, to 
play a key role in getting the team going, providing structure and 
managing the quality of our work.

I brought innovation and out of the box thinking. I challenged 
ideas and built onto them to make them stronger. I brought 
energy and a level of meek competitiveness into the game. 

The tasks were technically challenging and character building 
and gave me an opportunity to learn about areas of insurance 
that I have never been into. 

There was a good mix of personalities, expertise and experience 
in the competition. The people who were eliminated were very 
strong contenders, who stood a good chance of winning the 
competition. That made me realise that it was anyone’s game to 
win. 

I found the coaching, guidance, and feedback from the judges, 
as well as my peers, invaluable. My thinking has changed, and 
my perception about myself has also changed. 

Throughout the competition I had to dig deep, learn fast, and 
learn to trust myself and others. I can safely say this was by far 
the best learning experience I have ever had. I compare this 
experience to doing an MBA. You are stretched in every way 
possible, but the learnings are out of this world. If I was given the 
opportunity, I would do it again. 

Karabo Kopeka
Claims Manager
Hollard
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Game-plan expertise
When I went into The Insurance Apprentice I did not have a strategy. I rather wanted to be 
myself, apply the technical expertise that I have learned over the past decade and also use my 
strong communication skills. 

Throughout the competition, I thought the tasks were both challenging and informative as they 
allowed me the opportunity to showcase my knowledge about the industry, the different insur-
ance classes/products and also my personal strengths. 

Looking back to the programme I have learned that team work is everything, one should know 
when to keep quiet and when to give others a chance to talk. I have also learned that being 
the strongest on a particular subject matter does not mean you are the strongest contender. 

In a team, tap into each other’s strengths and protect each other’s weaknesses. It is a competi-
tion but have fun. Make friends, acquaintances and contacts, because you never know where 
this will lead to in future.

Unathi Ntengo
Account Executive
Marsh

The Insurance Apprentice 
judges described each appren-
tice in a few words:

Alicia is professional and 
driven. She has leadership 
qualities, is a sincere ambitious 
technician, articulate and com-
petitive, driven and assertive.

Celina is balanced and 
eloquent, a focused listener, 
empathetic and unflustered, 
inquisitive and endearing, seri-
ous and takes charge.

Chris is outspoken and shows 
natural leadership, is pas-
sionate and energetic, a team 
player who is driven and 
pragmatic.

Karabo is a leader and he’s 
got it all, he is driven and 
assertive, a loyal strategist, re-
served and intellectual, earnest 
and articulate.

Priya is a reserved thinker, 
focused and professional, 
structured and detailed.

Richard is an outgoing trader, 
enigmatic, engaging and 
friendly.

Unathi is technical and shows 
leadership potential, he is fo-
cused, an engaging dealmaker 
who is humble and person-
able, a leader with enthusiasm.

wHAT 
THE 
JUDGES 
SAID

A priceless stepping stoneThe Insurance Apprentice was a great experience. I learned a lot about areas of the insur-
ance industry that I have previously had no exposure to. 
Companies opened their doors, welcoming us into their businesses as their own. Even after 
the competition the relationships I have personally established with the sponsors are price-
less. 

Having been eliminated on the first day of The Insurance Apprentice, I cannot comment on 
who I thought the winner of The Insurance Apprentice would be, nor can I comment on who 
my closest competitor was. 

The challenges were exactly that, challenging! Limited time and a mountain of a task pro-
vided a very good visual on people’s abilities to deliver under pressure, which was classic! My game plan was simple. I was there to learn and develop, winning was literally secondary. 
I played it clean, remaining the positive, impeccable and vibrant person I was before I went 
in. Regardless of anything, I showed the confidence and ability to act without fear of failure. I took the leap of faith and applied for The Insurance Apprentice at the very beginning. 
Through this, I became one of the top eight insurance professionals out of over 100 excep-
tional hopefuls from around the country. 
No one can remove that accolade from me. If I had another chance to compete I really 
would not do anything different. Thanks for the fantastic opportunity!

Richard Cunliffe
Accountant
Aon Benfield
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L
ike the winner of The Insurance Apprentice 2015, the 
winner of The Insurance Apprentice 2016 won a trip of 
a lifetime to Lloyds of London, sponsored by Lloyds of 
London.

Taking the reigning title of The Insurance Apprentice 2016, 
Andre Brooks will be spending a jam packed week, in Octo-
ber/November, at Lloyds of London in which he will experi-
ence a sense of history and a timeline of insurance while he 
networks and mingles with brokers and underwriters.

Great synergy 
Lloyds regards itself as an inventive and learning organisation. 
As part of this learning culture, Lloyd’s Global Development 
Centre (LGDC) was established to design, develop, co-ordi-
nate and deliver programmes of educational and networking 
events that promote Lloyd’s as the world’s specialist insurance 
market. 

LGDC Programmes are intended to educate participants 
about the key role that Lloyd’s plays in global insurance and 
reinsurance. They also showcase the expertise and innova-
tive thinking to be found in the market. Programmes based in 
London offer participants first-hand experience of the market 
with opportunities to develop new relationships between the 
market, brokers and their clients across the globe. 

In this regard, for 2016 the LGDC has organised a week-long 
Programme in London that covers a variety of classes of busi-
ness, market intelligence and networking opportunities. 

Brooks will join the “Turkish Market Young Brokers Pro-
gramme”. Broker attendees, identified as up-and-coming 
talents, will be selected in conjunction with the Turkish Brokers 
Association. This programme will include an introduction to 
Lloyd’s and the Lloyd’s market and class of business sessions, 
for example, Cyber, Energy Political Risk & Trade Credit, K&R 
and Aviation; as well as a panel discussion with experts from 
the market and time at the box shadowing underwriters. 

From the above, it is abundantly clear that there is great synergy 
between The Insurance Apprentice programme and Lloyd’s 
Global Development Programme, hence the decision to sponsor. 

Making a difference
Lloyds believes initiatives like The Insurance Apprentice make a 
difference to the industry because there are a few misconceptions 
about the insurance industry and the kinds of careers it can offer. 
Many misconceive it to be about cold calling clients, door to 
door selling of life or car insurance and processing of boring 
paperwork, when in fact it is the very opposite. Very few people 
understand that a career in the field of insurance besides under-
writing and claims processing, encompasses many disciplines.

Showcasing the apprentices through various media helps to ad-
vertise the insurance industry as a career for the young scholars 
and at the same time encourages those already in the industry to 
develop themselves further. 

Proud sponsor
Lloyd’s is proud to be associated with The Insurance Apprentice 
for a second year running as this project resonates well with 
Lloyd’s spirit of continuous learning and self-development. 

This is a great opportunity to develop young talent and can be a 
powerful personal development tool by enabling individuals to 
maximise their potential and achieve their loftiest aspirations. 
Having walked the whole journey and experienced the elimi-
nation of the unlucky contestants, the most exciting part as a 
sponsor, without a doubt was the announcement of the winner 
and prize giving. 

It was thrilling to watch the tension build up on the faces of the 
contestants. Also exciting was the jubilation when the name of 
the winner was announced. They were already imagining them-
selves flying business class on British Airways and mingling with 
some of the best class underwriters in the Lloyd’s Underwriting 
Floors. 

Lloyd  - a trip of a lifetime!

,
s 

John Linda Sibanda
General Representative 
Lloyd’s South Africa
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Bringing ‘sexy’ back
The Insurance Apprentice is a fantastic way to showcase the 
young talent in our industry, specifically to the youth that are 
currently navigating the career options that lie ahead. 

Coming in as a judge for the last task was terribly intimidat-
ing as the judges and contestants already got to know each 
other throughout the week. My input and observation felt 
slightly superficial as I had not seen any of the preceding 
events. 

However, within the first hour I was put at ease and the con-
testants, while explicitly competitive, displayed a comradery 
and collaboration and immediately embraced my intrusion 
into their world.

We need more initiatives like The Insurance Apprentice to 
ultimately position insurance as a ‘sexy’, interesting and 
rewarding career option.

Nadia Starr
Head of Learning Division 
Inseta

All of the judges of The Insurance Apprentice 2016 did a 
phenomenal job. In their role as judges they also had to ful-
fill the role of mentors. The judges gave us some insight into 
what they thought about the competition and the 
strategies they applied.

Judges 

speak out

A part of brilliance in 
the future

The Insurance Apprentice is such a brilliant initia-
tive and I hope to be a part of it in the future for 
many reasons.

It is an incredible opportunity for the industry to 
showcase our young and diverse talent and to 
inspire more young talent. The Insurance Appren-
tice provides a great learning platform to show 
others in the insurance industry what specialist and 
different areas of the industry are about (through 
the different tasks). 

I am convinced that competing in this competition 
is a better learning experience than they would get 
in any business school because they are exposed 
to high pressure situations, public speaking, team 
dynamics and a wide variety of technical insurance 
and business challenges.

I really enjoyed being a judge and there were 
no real challenges apart from the fact that all of 
the contestants were so strong and it was hard to 
single out any clear winner.

Justin Naylor
HBM Exco Member
Hollard

12  
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Pushing the boundaries

This year’s Insurance Apprentice, which followed a new format, was a lot more fun 
than the previous event and is sure to entice much more engagement for the audi-
ence. 

The new element of having contestants dismissed and eliminated as part of the 
competition built a bit of tension amongst the teams, and was an excellent feature.

As one of the judges this year, I decided to partake in a different way by taking a 
personal risk. I dressed up as a character - a very difficult client who was completely 
anti-insurance. I really enjoyed pushing the boundaries, so for me it was a tremen-
dous opportunity and one of the things that I enjoyed most. 

The competition was very tight, so for me the hardest part of the whole judging 
process was to actually identify the leaders.
 
Simon Colman
Underwriting Executive
SHA Specialist Underwriters

An excellent concept

I really enjoyed being part of The Insurance Apprentice. The Insur-

ance Apprentice is an excellent concept to showcase new talent in 

the insurance industry. 

Watching the episodes afterwards, I found it fascinating to see how 

the apprentice’s different skills sets came to the fore during different 

tasks and within different teams.

It would be interesting to see how the Apprentices perform during 

an individual task rather than in a team case study.

As a judge, it is challenging to vote off one of the Apprentices when 

they are all performing to similar standards. All candidates were 

very strong in my mind.

Riette Fern 

(Assisted by Adriaan Lemmer)

Divisional Executive

Marsh Africa

13  
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A step in the judge’s shoes

The Insurance Apprentice programme is continuously growing in 

stature and quality. The 2016 Apprentices were all impressive young 

people, each of whom had the ability to be the outright winner and it 

was a privilege to work with them. 

As with the 2015 season of The Insurance Apprentice, I had more 

fun than anything else during production and my participation was 

therefore a personal highlight.

This year’s format required that two of the eight contestants had to 

be eliminated at the end of task one and task two respectively. This 

was very difficult to do as the judges had very little time to evaluate 

the apprentices by that stage of the competition and could easily 

have made a mistake. However, I think the strongest ones did come 

through to be contenders for the title at the end.

To remain objective as the competition progresses is always a chal-

lenge, as with time, you get to know the candidates as individuals 

and this should not influence your judgment in any way. Also, the ap-

prentices had to be reminded continuously that the road to winning 

as an individual was through being a committed team member when 

preparing for and presenting the response to each task.

Theo Pauw

Independent Chairman

Price Forbes

Young energetic talent in action
The Insurance Apprentice this year was different and rather exciting. 
There were eight young professionals all from various backgrounds, 
with different skills, who were dawned with the possibility of elimina-
tions. It is always exciting to see young and energetic talent in action. 

As usual, it was a great experience being a judge on the Insurance Ap-
prentice. The challenge however, as a judge, was holding back from 
giving advice during the contestant’s team working sessions. 

Added to this is the fact that my fellow judges and I also had to provide 
negative feedback when we knew the contestants had worked so hard. 
Then I remembered my best mentors were the most critical and that 
feedback in all forms is beneficial if you know how to deal with it. I really 
enjoyed the mentorship element of the programme.

Personally, it was a rewarding experience for me as it allowed me to fulfil 
my passion for mentorship and advancing the insurance industry’s reputa-
tion. 

Vuyo Lee
Group Executive: Brand and Corporate Affairs
MMI Holdings Limited
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Episode two: 
Litigation Risk – Part 1 and Part 2: The 
Apprentices complete task one in which 
they give a client feedback on risk miti-
gation and liability and explain to the 
client why he needs certain covers.
Sponsor: SHA 

Episode five: 
Risk Assessment – Part 1 and Part 2: 
Apprentices head out to a factory, Just X 
Branding Solutions, to identify, evaluate, 
and mitigate the risk presented to them.
Sponsor: Hollard

Episode one: 
Meet the 2016 Apprentices  
Sponsor: CN&CO

Episode four: 
Understanding our customers – Part 1 
and Part 2: Apprentices are faced with 
a completely different task as they put 
on their thinking caps to develop a new 
product for a client.
Sponsor: Sasria

Episode three: 
Policy Renewal – Part 1 and Part 2: 
Viewers will get a glimpse of the Ap-
prentices being ‘masters of their arts’ as 
they attempted to ‘sell’ insurance to an 
emotional, yet disdained client.
Sponsor: Marsh Africa

Episode seven: 
Announcing the winner: Apprentices 
share some feedback on their experi-
ence and the winner is announced.
Sponsor: PWV Insurance Brokers

Episode six: 
Insurance as a career – Part 1 and 
Part 2: Apprentices head to St Stithians 
Girls’ College to persuade Grade 9 
girls into considering insurance as a 
career path of choice.
Sponsor: Inseta

Quick catch
-up

Did you miss one of The Insurance Apprentice episodes? Scan the bar code 

on the one you missed below and watch it:



Aon South Africa (Pty) Ltd is an Authorised Financial Services Provider (FSP #20555).

Risk and 
Insurance 
Brokers who 
Empower 
Results

In today’s ever-changing environment, successful 
businesses take the advice of a qualified, expert 
Insurance Broker who is on their side.

Partner with Aon to Empower Results for your 
business and employees.

Call 0860 453 672 or visit www.aon.co.za today.

Proud Sponsor of the Insurance Apprentice South Africa

Risk. Reinsurance. Human Resources.

Aon Advert - IA.indd   1 2016/05/26   7:58 AM
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The challenge

See what the UK CEOS have to say about the initiative:
•	 Inga Beale, CEO of Lloyds of London https://t.co/OYAxycqRyE
•	 Brian Duperreault, CEO of Hamilton Insurance Group https://goo.gl/vvF5y4

•	 Mike McGavick, CEO of XL Catlin https://goo.gl/hEsRB6
•	 Dan Glaser, CEO of Marsh & McLennan https://goo.gl/V1Lo2F
•	 Bob Rusbuldt, President & CEO IIABA https://goo.gl/zjKMI9

More than 300 industry organisations in the UK partnered up to establish 
the first annual Insurance Careers Month in February 2016 in order to in-
spire young people to choose insurance as a career, share what makes the 
industry a great one to work in and collaborate and share best practices.

I
nsurance Careers Month is a cross-industry, multi-phased 
initiative designed to raise awareness of the dynamic career 
opportunities in the risk management and insurance profession 
and to recruit the next generation of industry leaders. 

In a collaborative effort helmed by Hamilton Insurance Group, 
Lloyd’s of London, Marsh & McLennan, the Institutes, MyPath, 
Valen Analytics, the Jacobson Group, InVEST and PCI, the first 
phase of this campaign was to promote insurance as the “career 
trifecta,” because it is stable, rewarding and limitless.

Jumping on board – let’s make it local
FAnews would like to challenge the South African insurance indus-
try to take part in this initiative by banding together to promote the 
rewarding careers the insurance industry has to offer. We should 
jump on board next year in February and be the first African 
country to encourage, excite and engage young natives to join 
our industry.

Individual companies and organisations interested in participating 
in Insurance Careers Month will be encouraged to broaden their 
local outreach and share what makes the industry a great place to 
work, amplifying the message that the insurance industry is hiring 
and has solid opportunities to offer next generation talent. 

Food for thought
The UK initiative reports that, as the industry continues to grow 
and the current workforce begins to retire, organisations will need 
to fill more than 500 000 jobs between now and 2022. Yet, very 
few students and young professionals are even aware that these 

careers exist. Insurance Careers Month aims to build excitement 
around the many opportunities available. 

“As insurance professionals mature, baby boomers prepare for 
retirement, and organisations shift their focus toward building up 
their staff, insurers are facing a growing ‘war for talent,’” said 
Greg Jacobson, Co-CEO for The Jacobson Group. “The focus 
needs to shift toward recruiting and engaging the next generation 
of talent and bringing Millennials into insurance. Insurers must 
join together and rebrand insurance as the industry of choice for 
young professionals.”

“To attract Millennials into our industry, we need to better tell our 
story and connect on issues important to this generation,” said 
June Holmes, COO and Treasurer, at PCI.

“By participating in Insurance Careers Month, the industry will 
speak with a unified voice to attract Millennials to the industry 
and promote the diverse and rewarding careers insurance has to 
offer,” says Bob Rusbuldt, Big “I” President & CEO.

Now is the time
Our industry has been facing a talent crisis for some time, and 
we are beginning to feel it and that is why the inaugural Insur-
ance Careers Month is so important and why you, as a company, 
should take part.

Join us in February 2017, and together our voice will be 
heard. We challenge you!
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You’ve completed your degree. Check.

Your new job is all lined up and ready 
to go. 

Mission accomplished.

Okay, so you have landed that dream 
job, but what next?

Getting into the insurance industry 
or any industry for that matter is one 
thing, but in order to forge ahead 
successfully, there are a few golden 
rules to follow.

Strive to be better
Many individuals think that learn-
ing stops at university or college 
but the truth is we constantly have 
to learn every day and strive to be 
better. When you are just starting 
out — whether it’s as a varsity 
grad, a job seeker or the founder 
of your own business — it can be 
hard to know what steps to take. 

With that being said, we hope 
that the golden rules will help 
you grow as a professional as 
you forge ahead on your suc-
cessful career path.

References: 
10 Commandments for Young 
Insurance Professionals 
- https://goo.gl/4JSvoF

The 10 commandmentsHere are the10 commandments we picked that may be useful when starting out 

that new career as a young professional: 
1. Thou shall start working on your Continuing Professional Development (CPD). 

CPD is important because it ensures that you keep up with other professionals. 
The CPD process helps you manage your own development on an ongoing 
basis. Its function is to help you record, review and reflect on what you learn.2. Thou shall network. Networking is important because it helps you to build 

relationships by interacting with people and engaging them for mutual benefit 
and presents business opportunities. You can also use networking as a tool for 
finding customers, suppliers and business partners. In the short-term insurance 
industry there are a few associations you can join to network, including the 
IISA, local institutes and Gauteng Women in Insurance (GWII). 3. Thou shall seek a mentor. The mentor is usually an experienced individual who 

shares knowledge, experience, and advice with a less experienced person. A 
good mentor provides professional guidance and helps steer your career.4. Thou shall never think of thyself as an hourly employee, it is merely a tempo-

rary condition. 

5. Thou shall honor traditions while always challenging the status quo. Don’t get 
stuck in a comfort zone. Push and challenge yourself.6. Thou shall make friends in IT, claims and with the admin of the leaders you 

admire because you never know when you just might need them.7. Thou shall always keep an up-to-date LinkedIn profile. It is essential to keep 
an up-to-date profile because future employers may be looking at your profile. 
The more professional it looks, the more attractive it looks to potential em-
ployers.

8. Thou shall read insurance journals, trade and industry news to keep abreast 
and up to date of the latest happenings and events. Start with www.FAnews.
co.za and subscribe to the online newsletters and read the digital copy of the 
FAnews Magazine. 

9. Thou shall never bad mouth insurance in public.
10. Thou shall encourage other talented people to join our industry because it is 

after all an awesome and wide spread industry. 

Thou shall 
stick to the 
10 commandments...



WWW.CNANDCO.CO.ZA HIT US UP @CNANDCO FOR MORE GREATNESS
#INSURANCEGREATNESS

CONGRATS TO THE INSURANCE APPRENTICE 

CONTESTANTS FOR PROVING THAT,  

ONCE AGAIN!
- TEAM CN&CO 
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•	 Back	yourself!	Do	not	make	factual	statements	if	you	are	unsure.	
Your credibility is at stake.

•	 If	you	think	you	can;	then	you	can	-	go	for	it!

•	 Contribute	all	the	time.	The	camera/judges	are	always	watching.

•	 Balance	your	contribution	with	your	ability	to	include	team	mem-
bers – being domineering is not a winning quality.

•	 Be	sincere	–	it	shows.

•	 If	you	don’t	have	a	passion	for	insurance,	don’t	bother	entering.

•	 Enjoy	the	experience	–	it’s	not	every	day	that	you	will	feel	like	a	
movie star.

•	 Practice	listening	skills	beforehand	–	think	before	speaking	and	do	
not	interrupt/finish	others’	sentences.

•	 If	you	are	unsure	–	ask	for	clarification.

•	 Ensure	that	you	present	yourself	professionally	–	from	day	one.

•	 Display	leadership	through	collaboration	–	ensure	that	you	draw	
on the individual skills, expertise and talents of your team mem-
bers to achieve the best result for the team as a whole and not 
only for you as an individual.

•	 Be	a	team	player.	

•	 Share	skills	with	other	members.		

•	 Don’t	be	arrogant.	

•	 Listen	to	all	the	instructions	for	each	task	carefully.	

•	 Leadership	does	not	mean	you	have	to	be	right	all	the	time.

•	 Listening	is	more	valuable	in	communication	than	speaking.

•	 Love	your	client	or	audience...	they	pay	your	salary	(or	in	this	
case, they choose the winner).

•	 Act	as	if	every	task	is	the	one	where	the	judges	will	decide	the	
winner.

•	 Don’t	slack	during	the	programme	or	only	try	to	catch	up	later	–	
every minute counts. 

•	 Listen,	listen	and	listen	to	your	team	mates.

•	 Don’t	only	participate	when	you	are	comfortable	with	the	topic,	
there are multiple roles you can play that make an equally posi-
tive impact to your team’s success. 

•	 Be	flexible	in	your	presentation;	take	cues	from	your	team	mates	
and the judges to know when it’s time to change the strategy.

•	 And	lastly,	although	there	is	only	one	Insurance	Apprentice	win-
ner, the only route to success is through the day-by-day team 
collaboration.

The judges
Justin Naylor (Hollard)
Nadia Starr (Inseta)
Riette Fern (Marsh Africa)
Simon Colman (SHA)
Thokozile Ntshiqa (Sasria)
Theo Pauw (Price Forbes)
Vuyo Lee (Momentum) 

Tips for fut
ure 

contestants
 of 

The Insura
nce 

Apprentice

The Insurance Apprentice judges have 
a few tips for finalists. You can apply 
if you have been in the industry for 
more than four years and you are 35 
or younger by the time filming starts. 
If you have made it through both 
rounds and you have been chosen as 
one of the finalists, be sure to read 
the tips… and remember it while film-
ing takes place.  

Take the tips serious if you want to be 
The Insurance Apprentice 2017! 
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T
he insurance industry does not have 
enough exposure as a viable career 
option and it is only when people fall 
into it that they see what excellent career 

opportunities it offers. 

In terms of simplistic general knowledge we all 
know to be a Doctor you need to study medi-
cine and to be an Engineer you need to study 
engineering. To be in these professions, it is also 
assumed you have to study at universities to 
acquire higher accolades of achievement.

However, there are a few unanswered ques-
tions when it comes to building a career in the 
insurance industry. One clear example is what 
to study if you want to become an insurance 
broker. Do you study insurance? Do you study at 
a college or university? Is there a degree you are 
supposed to obtain? How much does an insur-
ance broker earn?

These are just some of the questions we, as an 
insurance industry, need to educate the masses 
on. By educating people at school level and at 
career days, we can break the monopoly that 
the only way to make good money is by being 
a Doctor, a Lawyer or an Engineer. This industry 
offers many great opportunities.

Educating the 
mass

Sheldon Naidoo
Sales Broker
FNB Insurance 
Brokers

Nothing is ever 
an accident
When you ask people how they ended up in the insurance industry you will 
often hear the words “I ended up in the insurance industry by accident”. 

But nothing could be further from the truth because once those common 
threads of words are spoken, they are often followed with “but once I got in, 
I found it was an industry of great opportunity; it is so diverse and offers so 
much.” 

Three young individuals from FNB Insurance 
Brokers give us there views on why it cannot 
be an accident to end up in this industry. 

Diverse and 
filled with 
opportunities

F
irstly, I would just like to say that nothing 
is ever an accident; it is all part of the 
bigger picture. I have had the privilege of 
working in the long-term and short-term 

insurance industry and it has been an extremely 
rewarding journey. 

You get to meet clients from all walks of life and 
assist them in looking after their prized posses-
sions; which are things that they have worked 
very hard to obtain. It is great to be able to 
protect them in the event that something hap-
pens to their assets and you learn a lot about 
how best to service and look after these clients. 
It is challenging, but there are a lot of avenues 
to grow in and always something new to learn. 

Ryan Murray
Sales Team Leader
FNB Insurance Brokers
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Collective actions

Zanele Thabethe
Service Broker
FNB Insurance Brokers

I believe awareness will grow as more people get educated 
about insurance. Individually and as a whole, the insurance 
industry can create awareness and motivate young people by:•	 Visiting	pupils	from	grade	10	to	12	and	educating	them	
about insurance;

•	 Handing	out	booklets	and	brochures	to	students	in	grade	
10 to 12 and students in colleges and universities to enable 
them to read more about the insurance industry and under-
stand the various career paths the industry offers;

•	 Informing	students	about	the	different	courses	they	can	study	
to pursue a career in insurance;

•	 Organising	workshops	that	these	students	can	attend,	for	ex-
ample, having different institutions such as Inseta or Milpark 
inform the pupils about the requirements to pursue a career 
in insurance; and

•	 Like	bring	a	girl	child	to	work,	insurers	can	interact	with	the	
pupils about their daily functions.

In closing, I believe that educating people will help change the 
perception of “I ended up in the insurance industry by accident”. 
It is all about creating awareness, and the more people know 
the better!
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Behind the scenes 
of success

Masego Pule
Internal Broker
Member of the Aon 
Executive Millennials Committee
Aon South Africa

Right from the beginning I had a set timer in my head 
to wake up at five o’clock in the morning and liter-
ally jump out from the bed and get myself ready for 
school. That was how I set the tone unknowingly right 
from a very young age. It was not to be a mistake, 
I wanted to make it from that very supple age and I 
was in it to win it. 

Molding the way forward
My primary school years were filled with lots of 
achievements and accolades from teachers. I looked 
up to my siblings even though they were always far 
away studying. One of them became a doctor and 
one ended up getting a B-Tech majoring in econom-
ics. 

High school was tough and I thought of working 
towards becoming a doctor one day. I did relatively 
well but we had a serious shortage of teachers and 
one of my best subjects was Accounting. I had to get 
extra tutorials and do winter school. The teachers for 
Mathematics and Science were scarce and I think half 
of the learning was really self-learning. 

I eventually got admitted to study B-com Accounting 
at Wits and the first year did not go so well. This to 
me was largely due to the inadequacies at my high 
school. Needless to say I started afresh and after the 
next four years of perseverance, hard work, disap-
pointments, tears, laughter and sweat, I managed to 
graduate in Corporate Finance and Insurance with a 
Risk Management honors degree. 

What I can say is that my career was shaped by my 
first few years of life. It became second nature to me 
to not give up. Today I am with Aon South Africa and 
I want to be nothing but one of their best.

E
xcellence and success often look like an overnight 
phenomenon for outsiders when the reality is the 
result of years of dedication and practice vigor-
ously undertaken behind the scenes. 

Most people who have successful careers are asked at 
some point, “How did you make it to this point? What 
steps did you take to end up on top?” 

People in some careers are able to answer definitively 
“I did well in school”. However, many others like myself 
will say something like, “There was no grand plan. I 
just took it one step at a time and tried to make good 
choices.” 

Hit the ground running
The things that knock you down in life are tests, forcing 
you to make a choice between giving in and remaining 
on the ground or wiping the dirt off and standing up 
even taller than you did before you were knocked down. 

I chose to stand up taller. I will probably get knocked 
down a few more times before this life is through with 
me, but I can guarantee you I will never stay on the 
ground. This is the type of attitude needed to make it in 
life. 

The tone from a young age
I often wonder why most people think that it will be a 
smooth move from high school to tertiary then work. 

It is a journey that has not always been predictable, I 
have had to literally beg, knock on doors and stay up 
the whole night praying for something to come through 
for me so that I could be the one chosen from that inter-
view, or that assessment or even a selection of people so 
I could advance in my career. 
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I
f you want to attract (and retain) Millennials 
to the insurance industry, it is important to 
understand their characteristics and the key 
drivers that motivate them to pursue careers. 

It is important for organisations to know what 
Millennial employees’ needs are and how to 
retain them.

A new generation 
Millennial... A word that sparks more discussion 
and conversation than Kim Kardashian’s selfies 
and a word that instils fear when mentioned in 
board meetings.

Some of the words to describe Millennials 
include “entitled”, “aggressively ambitious”, 
“impatient” and “stuck-to-their-phones” (the 
generation that can navigate a maze whilst 
updating their Facebook, Twitter and Instagram 
accounts, never taking their eyes of the little 
blue screen, almost like they were born with a 
built-in GPS and sensors warning them of an 
imminent collision with objects and irate baby 
boomers). 

But jokes aside, the question that comes up is, 
“what do Millennials want from a career”? 
The answer is much simpler than you might 
think.

What Millennials need
It is becoming easier to work from home or 
on-the-go. Technology is making it easier to do 
this so the traditional nine to five office hours 
are becoming less favourable for Millennials. 

They do not care so much about the working 
environment, all you need is a Wi-Fi connec-
tion and bottomless cups of coffee and you are 
halfway there. It might sound ridiculous but they 
believe that business can be conducted anytime 
and anywhere, hence the reason for their need 
for more flexible hours. 

They also value a good balance between 
work and personal life and flexible hours will 
go a long way to attract and retain Millennial 
employees.

Taking the lead
As the most educated generation thus far it is 

important for Millennials to grow personally 
and professionally. 

They are knowledge hungry and want to move 
vertically as well as horizontally within the com-
pany. They look for companies that have good 
career planning and mentorship programmes. 
They want the knowledge the older genera-
tions have to offer. They want to be inspired to 
invest time in getting the knowledge and skills 
required to succeed.

A collaborative instead of competitive environ-
ment is also important, where knowledge is 
shared, as they are a generation that share 
everything, from their views on current econom-
ic events right down to what they had for lunch 
(accompanied by a picture of the “designer 
salad”). 

Fitting into the puzzle 
Millennials place importance on a sense of 
purpose. They want to make a difference and 
feel like a valued part of the team. They want to 
know how they fit into the puzzle and that what 
they do matters. 

They want to know that their personal goals are 
aligned with that of the organisation. Com-
bined with that they generally choose compa-
nies with a good social responsibility program, 
as it is important that a company is not only 
concerned with the bottom line but is also giv-
ing back to the community. Sounds like a needy 
bunch, don’t they?

The “old guys”
In contrast, the older generation want stability 
and job security. They come from a generation 
where routine is important and a nine-to-five 
job fits right into this. They are concerned about 
retiring comfortably and would consider mov-
ing to smaller companies should the benefits 
remain the same. A good working environment 
is important to them and they want the good 
amenities.

The world is changing around us and so is the 
workforce. It is important for organisations to 
know what Millennial employees’ needs are 
and how to retain them. 

The youngs
ters 

these days!

Johan Brynard
Client Services Consultant
Member of the Aon 
Executive Millennial 
Committee 
Aon South Africa

Source:
Fortune: http://fortune.
com/2016/05/13/fed-
yellen-negative-interest-rates/

Insure Group Managers Limited is an Authorised Financial Services Provider: FSP 45351 | Insure Group Managers Services (Pty) Ltd is an authorised representative of FSP 45351
Insure Group Managers Finance (Pty) Ltd is a registered credit provider: NCRCP 7119

wemcac

@insuregroup insuregroupmanagers

M A N A G E R S

COMFORT | CONVENIENCE | COMPLIANCE

THANK YOU 
for the gift of being part 
of your journey.



Insure Group Managers Limited is an Authorised Financial Services Provider: FSP 45351 | Insure Group Managers Services (Pty) Ltd is an authorised representative of FSP 45351
Insure Group Managers Finance (Pty) Ltd is a registered credit provider: NCRCP 7119

wemcac

@insuregroup insuregroupmanagers

M A N A G E R S

COMFORT | CONVENIENCE | COMPLIANCE

THANK YOU 
for the gift of being part 
of your journey.



30  

Behind the scenes

B
efore I started working in the insurance industry I did 
not know much about what goes on behind the scenes. 
I was not aware of the loss adjusting part, which is the 
reason why I never thought there could be a rewarding 

career opportunity in the insurance industry. 

In my career I want unlimited opportunities to grow and gain 
as much skill as possible in as many areas of professions as 
possible. I want a career where I am not limited to just one 
path, but one that is diverse and grants me opportunity to 
interact with professionals in different career paths.

I think our generation wants opportunities to change things for 
the better and ground to be innovative. Even though the main 
driving force for one to seek a professional career is money, 
without motivation to do or make a difference a career might 
be short lived. Knowing that every day you are moving closer 
to a purpose bigger than money which will stand even after a 
person is gone, is the most fulfilling. 

For me mechanical engineering has always been my dream career, because ever since I was a young boy I 
was always curious about how things work and how things fit together. 

However, after completing university things changed and I was introduced to the insurance industry. This is 
where it all began and now I must confess, I am falling in love with it!

When Sasria introduced me to this career I was confused and wondered what is someone with a mechanical engineer-
ing background going to do in the insurance industry. However, as time went by, when I started my internship at Craw-
ford, I joined up with other engineers who have plenty of experience in this field. I found it more interesting, especially 
the fact that engineering can work hand in hand with insurance.

I remember the first claim I worked on with one of the engineers who has plenty of experience in both engineering and 
insurance. He explained everything to me and ever since then, I am focusing on how to be perfect at what I am doing. 

I am the kind of person who likes challenges, I like something that always keeps me thinking and I keep trying to come 
up with solutions. This is what insurance is all about and I really enjoy this career. 

An honest confession

Our futures are bright

Anelisa Dindi 
Loss adjuster intern
Crawford & Company
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Masechaba Mahaba 
Loss adjuster intern

Crawford & Company

Nhlakanipho Nxumalo 
Loss Adjuster Intern 

Crawford & Company

Future expert in 
insurance 

I 
have many expectations in my chosen career, but what could be 
considered the biggest goal among all is growth. As a young 
person, I refuse to be satisfied with staying in one place and be-
ing stagnant in my career. I want to achieve more, know more 

and understand and know all that is to be known in this field.

A career in the insurance industry was not one that I had actually 
considered, as my knowledge of this industry was limited to the 
common stereotypes. However, about a year ago, an opportunity 
in the insurance industry fell into my lap, I can almost a kin my 
discovery of insurance as a career path to seeing a white light. 
With each day and every bit of knowledge I gain, the light seems 
to flourish and grow. 

The opportunities in the industry are immense and mostly un-
known; there are a limitless amount of skills that can be cultivated 
in insurance. I love the fact that the industry explores so many 
facets of business. I am by nature a very curious individual and 
this is an industry that feeds curiosity and gives you something new 
to explore daily. 

The	insurance	industry	is	an	industry	of	great	opportunity;	it	is	so	diverse	and	
offers so much. There are so many career opportunities and paths that one 
can choose from.

In this article, young individu-
als from Sasria, more specifi-
cally interns, give us their views 
on what they want from their 
careers and how this genera-
tion is different to that of 50 
year olds.
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T
he internal audit profession found me and 
so did my job. After matric I ended up 
studying internal auditing as I did not get 
in to my first choice of studying. I had no 

idea what exactly internal auditing was. With my 
internal auditing qualification, I ended up in the 
very specialized insurance industry where there is a 
lot to learn and a lot to experience as the industry 
in itself is changing dynamically.

As internal auditors we get an opportunity to really 
understand the business: how new businesses are 
run, how underwriting procedures are done, how 
claims processes are done and how premiums are 
collected. All these processes form a critical role of 
operational objectives, therefore who better to give 
input than those who are exposed to the industry 
bench markets.

I look forward to learning more about this industry 
so as to be a valuable asset to my organisation 
and a contributor to the industry throughout. 

Out 
of my 
comfort zone

I 
want a career that excites me and that will challenge me because I 
believe that challenges take you out of your comfort zone and in turn, 
they help you move closer towards your goals. 

If you are stuck in your comfort zone and are not willing to learn you 
cannot grow. Personal and professional growth is also the things I 
want from my career and I believe there is a great deal to learn as an 
underwriter. 

At first I did not know about underwriting until I started working as one 
and I found that this is a great career for me because it allows me to 
use my strengths and determine what my weaknesses are in order for 
me to make an improvement. I want to see myself climb the corporate 
ladder.

Ever since I came into the insurance industry I learned a great deal 
about being an underwriter and I believe there is still a lot more to 
learn. Every day is a learning experience and absorbing all that infor-
mation makes you more efficient in the workplace and life. 

Really understanding 
the business

Phenyo Mangaba 
Internal Audit Intern 
Sasria Soc Ltd

Fulfilling my 
aspirations

Zakhele Sibiya 
Internal Audit Intern 

Sasria Soc Ltd

I 
would like to make the most of my strengths 
to gain more valuable experience in my cho-
sen career. This will prepare me in fulfilling my 
aspirations and goals to become a Certified 

Internal Auditor.

The value that the Internal Auditors add in the 
country’s economy and even to the global 
economy as a whole is significant given the 
fact that in South Africa, the Internal Auditing 
profession is considered as one of the country’s 
scarce skills.

The insurance industry can maximise my 
strengths and identify my development needs, 
while providing guidance on how to manage 
the development and advancement of my career 
within the insurance industry.

Neo Mothoagae
Underwriting intern
Sasria SOC Limited
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U
nderstanding how Millennials think and act is 
becoming more and more essential for com-
panies wishing to tap into this market segment. 
Understanding how they think, becomes even 

more important when dealing with this generation within the 
workplace. 

The team at SHA Specialist Underwriters spoke to some of 
the Millennials employed at the company to determine what 
they think about the future of the insurance industry and what 
they hope to get out of their profession. 

Endless career possibilities
The majority of those we spoke to stated that they did not 
actively choose to pursue a career in the insurance industry 
– the industry chose them. Those interviewed also indicated 
that they do realise that the industry offers something different 
and that there are endless possibilities for career growth. 

When asked what their career goals are in the industry, there 
was a resounding consensus toward innovation, new prod-
ucts and technical knowledge. The Millennials understand 
how they can empower themselves with knowledge in order 
to grow in their careers and become role models for other 
young entrants to the insurance industry.

Learning from veterans
“There is a wealth of knowledge that lies within the older 
generation that are heading toward retirement age. It is vital 
to absorb and take as much from these experts and continue 
to pass their knowledge through the generations in insur-
ance,” said Kirsten Cronin, Manager: Financial Institutions 
(Corporate) at SHA.

Zoliswa Juleka, a Liability Underwriter at SHA, agreed that 
Millennials should do everything in their power to make a 
contribution to the industry as a whole. 

While there are opportunities to learn from the veterans in 
the industry, they also recognise the need to further their 
education and theoretical knowledge. “I want to study as 

much as I can and endeavour to know as much as possible 
about this industry,” said Thandeka Mncube, Intern within 
the Accident and Health division at SHA.

There was also agreement in encouraging other young 
people to pursue a career in insurance, and also that the 
industry is in desperate need of young blood. According 
to Nkejane Mofokeng, Commercial Underwriter at SHA, 
“young insurance professionals can enter the industry with 
fresh ideas and bring technological advancements into this 
ever-changing industry.”

We received very positive feedback from our Millennials 
about what the industry has to offer for younger members. 
They believe it is a dynamic industry with great opportunity 
for growth and the potential for a very successful career. 
They also recognised that the seasoned industry players are 
very keen to share their knowledge to assist the younger 
employees to prosper.

An indispensable asset
These young professionals also consider their emotional 
intelligence to be an important asset to have in order to 
succeed in this industry. “A person can be their own impor-
tant asset, depending on how they apply themselves,” said 
Tlangelani Masango – a learner participating in this year’s 
Santam Leanership Programme. 

Thato Sebola, another learner participating in the Santam 
Leanership Programme stated that, “an indispensable asset 
would be for individuals to have an assertive personality, as 
they will be empowered with the ability to make decisions 
that are objective and consider all parties involved in deliver-
ing an optimal insurance service.”

It was very interesting for us to gather the thoughts from the 
younger generation in our industry, as they are the ones who 
will have to carry the torch and promote our industry in the 
years to come. With the future of the insurance industry in 
the hands of such a dynamic and positive generation, the 
older generation can rest assured that the industry will only 
be taken from strength to strength.

Tapping into
 the minds 

of Millennials

Talitha Pretorius 
Chief Information Officer 
SHA Specialist Underwriters
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I 
was a kid in matric, with good grades, but without the financial means to further my education. 

At the time I wanted to be a Chartered Accountant, and had applied for several bursaries. 
But then I was approached by an insurer who offered me a bursary to study something called 

actuarial science. 

My journey
Fast forward four years later, I graduated and was working for an actuarial consulting company 
that consulted broadly across the financial services industry. I was fortunate enough to participate 
in various exercises that allowed me to get broad experience across banking, long-term insur-
ance and short-term insurance. 

At the time, I remember thinking that with the various regulatory changes on the horizon, the 
relative short-term nature of the risk, the relative low number of actuarial resources in the short-
term industry, and the constant changes will provide me with plenty of excitement. I believed that 
the impact it will have on any of the decisions I am involved in will come to bear relatively quickly, 
and that there will be job security.

Privilege of influence
Several years later at the age of 29, after two and half years as part of Centriq’s actuarial team, 
I was given the opportunity to become part of Centriq’s Senior Management team, during which 
time I have had the privilege of influencing the risk appetite and strategic direction of Centriq.

Insurance has given me an opportunity to build a career. However, at the heart of it - the reason 
I love this industry, is because we provide a service for a customer’s fundamental need for finan-
cial security. 

Insurance is there to help our customers rebuild their lives and businesses after an incident that 
could otherwise have financially ruined them. In spite of the tsunami of regulation we are expe-
riencing, the ultimate goal is to provide a stronger and more sustainable industry that has the 
confidence of our customers. I am proud to be part of an industry that serves such a purpose.

The heart of it - the reason I love this industry

Vuyo Rankoe
Executive Head: 
UMA Solutions

Centriq Insurance
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Amy King 
Senior Associate

Norton Rose Fulbright

I 
decided I wanted to be a lawyer when I was about five years old. 
My aunt was getting divorced and she had an amazing female 
attorney. I grew up on a farm and was surrounded by stay-at-home 
mothers and I was in awe of this career woman. I wanted to be 

her. 

Testing the waters
From the age of five I focused on becoming an attorney. In fact, I 
fantasised about being a family lawyer and saving all the vulnerable 
mothers in this world. 

With the change to the new constitutional dispensation in my forma-
tive years I thought of becoming a human rights lawyer. I even tried 
my hand at criminal law and did a stint of criminal law work in the 
UK; at no time did insurance ever cross my mind. 

When I started practising I realised that the reality was very different 
to what I imagined, and not one of these choices was for me. How-
ever, I still loved practising law. 

I finally found it 
While doing your articles (two years of training before you can be 
admitted as an attorney) at a big law firm like Norton Rose Fulbright, 
you generally do four six-month rotations. This means you get to try 
your hand at four different areas of law. My fourth, and last, rotation 
was in our insurance litigation department. I had finally found it, 
and the brilliant thing about insurance litigation is that you never get 
bored! 

The types of matters that come across your desk differ every day. With 
professional liability matters, I would work with an architect the one 
day, a doctor the next, then an engineer and even some attorneys. In 
all of those matters I would have to make sure I understood the roles 
and responsibilities of that particular profession and how each of 
them did their job. I would have to ‘become’ an architect to provide 
the insured with the very best legal service. 

The dynamics of insurance
There are so many other areas of insurance litigation, in addition to 
professional liability matters, such as marine, aviation, road and rail, 
as well as the relatively new and exciting area of cyber liability (just to 
name a few). 

The truth is when doing insurance litigation, it is impossible to be-
come bored, you learn something new every day and every file you 
pick up is different to the one before. I finally found that fast-paced, 
exciting and challenging legal career I had always dreamt about - in 
insurance! 

A goal attained...
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T
he insurance industry is a great industry because it offers 
so much. From the people and opportunities, to the fun 
and awesome side of it, there is something for everyone.

These are Kurt Solomon’s top 10 reasons why he loves being part 
of the insurance industry:

1
Best people in the world - The insurance industry 
has the best people in the world and this is at the top 
of my list because it is the most significant aspect of the 
insurance industry for me. The people I have met, the 

friends I have made and the memories I have are beyond 
awesome – and this is just the start of my journey! 

2
Learning about the insurance industry - The 
industry is so vast and there are so many opportunities 
for growth. I have come to understand a broad range 
of insurance-related topics, from cyber and liability in-

surance to my own personal policy. Insurance is everywhere.

3
Learning about other industries - As part of 
my career in insurance so far I have been lucky enough 
to learn about marketing, branding, HR, event manage-
ment, golf, internal communications, culture, challeng-

ing the norm, relationships both building and growing them, 
fine wine, champagne and fine dining (yip, although not 
a pro I can hold my own around the dinner table ;). I love 
learning new things and so for me, this is a huge plus of be-
ing in insurance. 

4
Making a difference - The insurance industry has 
a big heart. This means I have been able to make a 
difference in so many lives through Corporate Social 
Responsibility (CSI) activities, charitable events, my main 

one being the Daredevil Run, and by mentoring interns and 
newcomers to the industry – and (you guessed it) this is just 
the start of my journey!

5
Business opportunities - There is loads of 
potential to make money in this industry. Salaries are 
very comparable to other industries, and if you get 
yourself and your ideas into the right environment, 

you can benefit handsomely.

6
Personal growth - I realise how much I have 
grown as a person. Thanks to some awesome men-
tors and a few bumps on the head, I can honestly say 
I have come a long way - and look forward to grow-

ing even more!

7
 Having fun - Where else can you dress up like 
a smurf and ride a spinning bike to raise money for 
charity - and still not be the craziest person in the 
room? What makes it even better is that I get to or-

ganise these fun events for my colleagues in the industry! 

8
Travelling - Not only do I get to travel around 
South Africa a lot, I have also been to Hong Kong, 
Argentina, USA, Lebanon and Italy as part of my job. 
Does it get any better than this? 

9
Doing things differently - There are those 
who see insurance as dull and boring - grey suits, 
grey shoes, grey lives. Obviously these people have 
not heard of The Insurance Apprentice, the Daredevil 

Run, the Insurance Conference, the IIG Spin-a-thon and 
a host of other industry activities that make this job so 
rewarding.

10
People, People, People - My number 10 
is a repeat of my number one, because I believe 
people are the beginning and the end of eve-
rything that happens in the insurance industry. 

Everyone I have met and dealt with so far has been truly 
awesome. 

Ten reason
s why I love 

the insuran
ce industry

Kurt Solomon
Communications boss 

and Shareholder
CN&CO
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I 
started out in the insurance industry, straight out of school, 
through a learnership with Glenrand MIB. My journey has 
included working in personal lines, commercial lines and 
my first love, corporate insurance. The complexities and 

vast challenges both locally and internationally ignited a fire 
which is still blazing. I have had the opportunity to travel and 
experience insurance in countries outside of South Africa and 
it is interesting to see how differently the territories operate 
while still being aligned to the basic principles of insurance.

I was involved in the Insurance Institute of Gauteng (IIG) 
Class of 2015 programme where I was awarded the Fulcrum 
Future Leader award at the Annual Dinner. In addition to 
this accomplishment I have recently been appointed as a 
Senior Client Executive in Marsh’s Risk Management Practice 
division. My future in the industry is looking bright and I look 
forward to the rest of the journey.

Mmabatho Letoaba
Senior Client Executive

Marsh Africa

A journey worth 
looking forward to

A
s a university graduate with a Law back-
ground, my first impression of insurance was 
mind blowing. In my first week working in the 
insurance industry, I realised that insurance 

and law are interlinked in many aspects. Insurance is 
all about regulation, laws, interpretation, and argu-
ment. 

Initially I had no idea that a single industry could give 
rise to and cater for various specialised skills but I soon 
learned that this was the case. 

It is absolutely astonishing when you realise the im-
portance of insurance and the impact a single industry 
may have on a country’s economy. Think about it, 
should a large diamond and/or coal mine or food 
manufacturer suffer complete destruction as a result of 
a catastrophic fire, where would this leave the coun-
try’s economy? South Africa relies largely on coal and 
diamond mines to generate revenue. If these mines 
suffered a form of impairment, it could possibly cripple 
the economy. This is where the flood lights focus on the 
insurance industry. 

During my time at Marsh I have worked on very 
interesting and complex claims, including one of the 
first successful insurance pay-outs dealing with the 
Ebola Outbreak. This was one of the most complex 
claims which required much thought and deliberation 
when dealing with the insurer’s attorneys. I have also 
witnessed first-hand damages caused by a catastrophic 
fire and flood and the impact a major loss has on 
clients and their ability to perform their normal business 
activities. 
 
This is why I love insurance. It opens one’s eyes to vari-
ous aspects of life which include, having a contingency 
plan (insurance), managing risk, negotiation tech-
niques, interpretation and application. All these differ-
ent facets of the insurance world can easily be adapted 
and implemented within your everyday life schedule. It 
is an industry that never remains stagnant and you will 
always come across some new and interesting claim, 
argument, loss/damage trigger – this is the challenge 
and excitement I thrive on. 

The thrill 
of excitement

Leandren Naidoo
Broker
Marsh Africa
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The insurance industry is so diverse and offers so many oppor-
tunities that, once in it, you cannot help but fall in love with it. 
Two Millennials from Marsh share their journeys with us and why 
they love the insurance industry. 
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There are no 
shortcuts to 
success

A 
career is a long journey that can only be complete if 
you take it one step at a time. There are no shortcuts to 
success. 
A reminder to the younger generation that all good 

things take time and that we all started from the bottom. 

Don’t be in too much of a hurry… 
As a young and ambitious professional striving to climb the 
corporate ladder myself, I can testify to the nagging desire to ac-
celerate the process of making expeditious headway in the world 
of business or as I would metaphorically call it, “The Corporate 
Jungle.” 

However, every once in a while I have to remind myself of the fact 
that moving through the hierarchical ranks, especially in modern 
day business, not only requires extreme hard work, sweat and at 
times tears, but it also involves perhaps the most important ingre-
dients - patience and a unending learning spirit.

It also does not help much being a Millennial, born into a world 
in which the evolutionary phenomenon of technology changes 
faster than the very seasons, because if anything, these rapid 
changes (in my opinion anyway) often misguide the young into 
believing that our progress and development should be as instan-
taneous. 

Old folk knowledge
It is for this reason that I quite enjoy interacting with the older 
generation. I find the older generation to be very direct and 
objective in their teaching. This is something that offended me at 
first, but as I matured over the years, I came to understand their 
sense of outlook and technicality. 

I was quite surprised to find that their methods of mentorship 
and/or coaching were not done with an intent to demotivate the 
young, but instead came from a deep rooted and perhaps primal 
need to hand down decades of knowledge acquired. 

This epiphany certainly adjusted my attitude over the years to 
rather collaborate with the older folks rather than contributing 
towards their grey hairs. 

Our time is now
Every step toward a great future will undoubtedly involve fail-
ure and many difficulties along the way and I would advise, 
especially the young to partner with the older generation. 

Allow them to manage our expectations; help us along this 
odyssey and to prune us like the very branches of a rose tree, 
because although the pruning act might seem brutal and 
destructive, the true intension is to have the rose tree blossom 
and flourish. Thus, adding so much more breathtaking beauty 
to the garden being the symbolic reference to an organisa-
tion. 

It would be pretty amazing if there were shortcuts to success, 
but the truth is, there are none. There is no formula, other 
than hard work and sacrifice. 

It is said that “anything worth having in life, is worth working 
extremely hard for...” Nothing rings more true. The road to 
success is long and hard and anyone that has ever made it 
will undoubtedly bear witness to the fact that they could not 
have done it without the support, guidance and mentorship of 
someone older. Doing that in my view is about as close to a 
shortcut as anyone will ever get. 

Lily Tomlin says in her quote “The road to success is always 
under construction…” I say choose your team well. Work with 
the best, pace yourself, embrace failure, but perhaps more 
importantly celebrate every little bit of success along the way 
and collaborate all the way, because the more I embark on 
this roller coaster-like trip, the more I realise that ultimate suc-
cess is a journey and not a destination. Choose to be great; 
our time is now! 

Justin Kurt Russell

Account Executive

Member of the Aon Executive 

Millennials Committee

Aon South Africa
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Garth Jevon
Underwriter
MUA Insurance Acceptances

Marike van Niekerk
Manager of Legal and 
Compliance 
MUA Insurance Acceptances

Peter Higgins
Loss Adjuster
MUA Insurance Acceptances

San-Mare van Zyl 
Head of Insurance 
Operations 
MUA Insurance Acceptances

A career is a long 
journey that will only 
be successful if the 
correct steps are 
taken one at a time.

A career jo
urney - 

one step at
 a time

She states that good 
mentorship played a vital 
role in her career journey. 
“I was very fortunate to 
work under a hands-on 
Managing Director who 
was a great mentor and 
very innovate.”

She encourages young 
people to be patient in their careers. “Try to 
work in different departments and gain as 
much experience as possible, instead of aiming 
to be a manager too quickly.” Lastly, van Zyl 
urges young people in the industry to never 
burn their bridges with another person. “This 
is a very close knitted industry and everybody 
knows each other.” 

No shortcut to success
Garth Jevon, an Underwriter at MUA and one 
of the company’s younger employees, states 
that Millennials are given many opportunities in 
the insurance industry as they are the future of 
this sector. “Through hard work, perseverance, 
dedication, commitment and a determined 
attitude success is inevitable in this multidi-
mensional industry. I believe that there are no 
shortcuts to meaningful and lasting success, but 
there certainly are shortcuts to failure.”

He encourages other young people in the 
insurance industry to embrace all the opportu-
nities that are provided to them. 

Peter Higgins, Loss Adjuster at MUA explains, 
“We all dream of big careers when we are at 
school but luckily life happens and you end up 
on the road less travelled – in the insurance 
industry. I do not think that there is a more 
rewarding career one can ask for.” 

When it comes to the road to success, Higgins 
believes the cliché is true – there is never a 
shortcut to success. 

T
wo executives at MUA Insurance 
Acceptances Marike van Niekerk, 
Manager of Legal and Compliance at 
MUA, and San-Mare van Zyl, Head of 

Insurance Operations at MUA share their story, 
and provide young professionals with advice 
about the industry on the road to success. 

Climbing the ladder
Van Niekerk was offered an opportunity at 
MUA as the Legal and Compliance Manager 
and believed that it was an opportunity of a 
lifetime for her. “I am involved in all areas of 
the business and not only limited to working 
on legal and compliance matters,” says van 
Niekerk.

She says that more managers should encour-
age individuals to be persistent in their careers 
and work hard towards achieving success in 
the future. “Young people have to be exposed 
to the diversity of the industry if we ever wish to 
attract more young people to pursue a career 
in insurance.”

It is however, still vital that these youngsters 
understand that they will have to start at the 
bottom to build a solid foundation for their 
careers, advises van Niekerk. “No success 
story ever started with the individual in a top 
position.” Her advice to the younger genera-
tion is to use every job as an opportunity to 
learn something new. “Always ask for help and 
try to find a mentor who can help you grow as 
a professional and strive to be a mentor for a 
junior in your department.”

Work your way up to success 
Van Zyl started out as a receptionist for an 
underwriting agency in 1999. “I then embarked 
on an insurance learnership programme and 
within a year I obtained my insurance quali-
fication. I was promoted to an underwriting 
position and eight years later was the branch 
manager, with ten people reporting to me.”
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people. Your career is about your 

own personal learning and develop-

ment, and there will be plenty of time 

to make money once you have the 

necessary expertise.

5
Find sponsors as well 

as mentors - A mentor 

is someone to look up to, 

someone who can guide and 

inspire you in your career, 

and whose advice you trust. Although 

this is important for young profes-

sionals, a sponsor may have more 

impact on your career progression. A 

sponsor is someone who is willing to 

advocate on your behalf, on the basis 

of their own hard-earned reputation, 

in order to open doors for you and 

help you to achieve your career goals. 

How do you get one? Senior people 

are usually more than willing to put 

themselves out there for you once they 

trust you. 

things you 
need 

to know when 

you start 

working

E
ntering the working world is excit-

ing. Meeting new people, over-

coming different challenges and 

pursuing your dreams is exhilarat-

ing, but so much change can also be 

overwhelming. 

Avoid cubicle fatigue with these five es-

sentials for young professionals.

1
Balance work and life - 

Everyone says it, but what does 

it mean? It means that you 

should make the things you en-

joy doing as much of a priority 

as your work commitments. Schedule 

your gym appointments, dinners with 

your significant other and catch-ups 

with your friends as you would a work 

meeting. You are less likely to miss out 

in order to work late (obviously there 

are exceptions – you cannot always 

dash out early to live your fabulous 

life when a pressing deadline looms) 

but you would be surprised how much 

more productive you can be with a bit 

of time pressure.

2
Use what you have 

- You might be new at job 

interviews, but chances are 

you have mastered how to 

behave on a first date. The 

secret to interviews is that they are just 

like first dates – be interested but not 

too keen, show them how charming 

you are but do not be arrogant, keep 

up your side of the conversation but 

do not dominate it. Terrified of attend-

ing your first office networking event? 

Just remember how good you are at 

talking to strangers at bars. It is exactly 

the same.

3
Live in the moment - So 

you have your dream job. 

Now what? You start to feel 

restless. Should you slog it 

out working your way up 

the corporate ladder or quit to teach 

English in Asia? Should you save for 

a deposit on your first property or 

save to travel the world? Half the time 

you are desperate for a promotion 

and a corner office, and half the time 

you fantasize about the adventures 

you could be having elsewhere. 

The amount of choice available to 

Millennials these days can be totally 

overwhelming (and social media does 

not make it any easier). The trick is to 

remind yourself that you do not have 

to have your entire life mapped out 

immediately. Set short-term goals, and 

put in 100% to whatever it is you are 

doing right now. If you know you have 

done the best you could, you will be 

better placed to decide whether you 

love it, or whether it is time to move 

on. 

4
Work to learn, not to 

earn - Instant noodles for 

the third night in a row can 

get a little depressing. In 

times of trouble, it helps to 

try to think of your early career years 

as continuing with your education 

with your salary as an added bonus 

(even if does not stretch much further 

than beans on toast). Use your 20’s 

to absorb as much as possible, and 

learn everything you can from people 

more senior than you. The idea that 

your career is a long journey in a 

single company is old-fashioned and 

is no longer relevant to most young 

Lara Kerbelker

Associate 

Norton Rose Fulbright
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I
f you asked the Millennials amongst 
Insure Group Managers’ staff if they 
dreamed of a career in insurance you 
would hear a lot of “Heck no’s”. Back 

in school they envisioned “glamourous” 
fields like Law, Engineering, Banking and 
Accounting. 

Imagine their surprise when, fast forward 
a couple years, they found themselves in 
the very industry they mocked and sud-
denly it all changed - they love it!

In it for the long haul
Now, they describe the industry as varied, 
ever changing and vibrant. Even though 
so many people stumble into it by ac-
cident, now that they are in it, they never 
want to leave. 

“This industry grows on you, it has 
become a part of who I am and I love 
it,” says Heather Phillips, Book Keeper of 
Insure Group Managers.

So why are such dynamic, hardworking 
people compelled to stay? Insure Group 
colleagues share some of the reasons 
they are thankful to be in the insurance 
industry:

1It is fast paced - It is quick, 
competitive, challenging and 
continually evolving. You do not 
need to worry about getting bored 
because there is always something 
new happening. 

2Opportunity for growth 
- There is always new ways and 
means for growth and develop-

ment. With incredible mentors to 
learn from, you have the ability to 
take your job and forge it into a 

long-term meaningful career. “The 
possibilities are endless” – Asiya 
Swaleh, Senior Account Executive of 
Insure Group Managers.

3Knowledge sharing - With 
regular conferences and work-
shops available country wide, this 

industry has developed a knowledge 
sharing platform that will never leave 
you guessing. 

4Supportive structure - 
Whether it is a Broker, Underwriter 
or System Provider, there is a pro-

fessional body that represents your 
interests so you will never feel you 
do not have a voice. 

5Offers a variety of career 
paths - “This industry has some-
thing for everyone. Risk Assessors, 

Lawyers, Engineers, Sales, Market-
ing, HR the insurance industry needs 
them all. There are so many career 
paths to choose from” – Ashvae Par-
asnath, Operational System Support 
of Insure Group Managers.

6People driven - Network, net-
work, network. There is always an 
opportunity to grow your network 

and develop meaningful relation-
ships. Whether its fancy dinners or 
interesting conferences - there are 
people gathering, sharing, learning 
and planning.

7Sustainability - Whether you 
were aware of the industry or not, 
insurance touches everything. In-

Compelled to stay in the industry, but why?

surance will always be needed and 
the target market will never cease. 
This is a place you can rest assured 
there will always be a need for your 
services.

8Technology driven - Our 
industry is evolving faster than 
you can say “Fibre”. Submit 

claims via an App, collect premium 
on state of the art systems, follow 
your insurer on Twitter or like the 
latest charity pictures on Facebook. 
Technology is a driving force and is 
opening new and exciting areas for 
exploration. 

9Community focus - Insur-
ance is there to protect people, 
people like you who have assets 

and possessions you cannot live 
without. We work for a purpose 
and charity is a big focus for many 
professional bodies and compa-
nies. “It is amazing to see just how 
much the industry invests back into 
the community it serves” – Bongiwe 
Matebe, Service Consultant of 
Insure Group Managers.

10It is fun - So you think 
insurance is boring? It 
is anything but boring, 

here we work hard and play even 
harder. Initiatives like The Insurance 
Apprentice bring home the serious-
ness of what we do - and the fun 
way in which we do it.

As you can see this industry has so much 
to offer. Join it and see for yourselves!

Leigh PotgieterAssistant Marketing ManagerInsure Group Managers
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I
n order to ensure that you are able to attract Millennials into 
your firm or industry, it is important to understand some of their 
key drivers or characteristics. 

There are many definitions of what a Millennial actually is. One 
common thread throughout all the definitions is that a Millennial 
is someone who grew up in a digitally connected world - the age 
of the internet - and where the majority of their communication 
happens via digital and social media.

They are the generation that has received the most marketing 
attention. Having grown up being bombarded by advertising, 
Millennials tend to be skeptical about promotional material of any 
kind. This characteristic makes both conventional marketing and 
employee recruitment practices often ineffective for Millennials.

Key characteristics
Firstly, Millennials are multitaskers. They are able to juggle many 
responsibilities at once, for example, they can be on social media 
and do other things at the same time. 

A job requiring repetitive mundane tasks will not go down well 
with this generation, and it is best to ensure that job descriptions 
are kept flexible and interesting, in order to keep motivation levels 
high. If you are able to keep them focussed on both, there will be 
less chance of distraction. 

Millennials are connected. They know everything there is to know 
about social media. They are constantly perusing Facebook, Twit-
ter, Instagram, etc. – it is how they share and get information.

If your company is not employing social media effectively, Millen-
nials will think you are irrelevant. It is important to have an active 
social media strategy. Allow your Millennial employees to help you 
with your social media strategy. After all, they are the experts. 

Millennials are tech-savvy. There is no doubt that the majority of 
Millennials know their way around digital and electronic devices 
and applications. They grew up using gadgets and adapting to 
new versions. It is important to integrate technology into work-
place activity. You need to make sure that your company stays up 
to date technologically. 

Millennials want…..
Millennials need to feel like what they are doing is important and 
that they are on the right track.

1Instant gratification and recognition - Once hired, 
it is important to recognise their accomplishments and 
achievements.

2Work life balance and flexibility - Millennials 
are not as willing as former generations to sacrifice their 
personal life in order to advance their careers. They like to 
“work hard – play hard” and want to be at a company that 
appreciates this desire for balance. You need to commu-
nicate that your company values work-life balance and tell 
them about sponsored events outside the work place and 
any fitness or health related programs that you provide for 
your employees. 

3Collaboration - Millennials are team-oriented and enjoy 
collaborating and building friendships with colleagues. You 
have to let them know that there will be plenty of opportuni-
ties for collaboration and team projects. 

4Transparency - Millennials want to feel like they have an 
open and honest relationship with their manager and co-
workers and that there will not be any nasty surprises when 
they join a company. 

5Career advancement possibilities - Millennials want 
to know that they will have the opportunity to advance and 
develop their careers within the company they choose to 
join. 

Amending the workspace to adapt to this generation is key to at-
tracting and retaining Millennials. 

Millennials are tech-savvy, innovative and motivated and their 
way of working is person-centred, not place specific and because 
of this, we need to rethink how 
we see workspaces that enhance 
productivity. 

Flexibility, room to grow and en-
gage with others in the workspace 
and the use of technology slowly 
becomes the prime factors when 
deciding where to work and who 
to work for.

Warren Bolttler 
CEO

Price Forbes

Attracting 
Millennials: 
be relevant!
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A
s we move into the 21st century, the world of work is 
seeing more baby boomers retiring while Millennials 
are starting to grow significantly as a proportion of the 
workforce. 

These two generations are driven by completely different factors 
in terms of choosing and pursuing a career path. In this article, 
I explore what a 50 year old wants from a career compared to 
what a Millennial wants and how those differences are impacting 
the workforce, particularly in the insurance industry. 

50s versus mid-20s
Millennials have a drastically different outlook on what they expect 
from their employment experience. They are driven by perfor-
mance and want constant feedback, almost immediately. They 
enjoy prolonged engagements which may be explained by their 
need for social interactions. They have a strong desire for speed 
and creativity which may be seen as a weakness by their older, 
baby boomer, colleagues.

Baby boomers on the other hand prefer order and structure and 
are not always comfortable with change. One could even argue 
that they are stuck in their old habits and are not as flexible as 
Millennials. While Millennials generally seek challenging roles 
and organisations which have a fun and ‘cool’ work culture, baby 
boomers are looking for stability, constant income and a sense of 
identity. 

With these differences in mind, for employers to be able to retain 
Millennials in the workforce, they need to be cognisant of the 
differences between the two generations, particularly in the insur-
ance industry where Millennials view the industry as one that is for 
‘old men’ who are looking to make lots of money.

A coolness problem
A lot of young people view the insurance industry as dull and 
lacking innovation. This perception is not helping in terms of 
attracting Millennials who have a strong desire for creativity and 
enjoy the developments of technology. 

The insurance industry is viewed as not challenging and not fun. 
Although, Millennials seek challenges from their work, work-life 
balance still remains of utmost importance to this outgoing gen-
eration of workers. 

Incidentally, the Hartford group, a United States-based investment 
insurer has conducted research which revealed that today’s Mil-
lennials express absolutely no interest in working as adjusters and 
appraisers in the insurance industry. The industry as whole seems 
to have a coolness problem but what is often overlooked by Mil-
lennials is what the insurance industry can offer them. 

Challenging the status quo
A significant portion of the insurance industry workforce is baby 
boomers who will be retiring within the next five to ten years. What 
this means for Millennials is that there is space for them to intro-
duce their innovation and creativity and ‘create’ the work place 
they desire. 

There is room for massive growth and because a majority of Mil-
lennials are not interested in pursuing a career in insurance, those 
few who are interested will receive massive support from manage-
ment in the hopes that they can retain the young generation of 
thinkers. 

Also, as the Millennials of today, we have a role to play in shaping 
the future workplace. It is a shared responsibility between employ-
ers and young employees. There is so much room for us to thrive 
in this industry. Although a career in insurance seems dull and 
lacking innovation, ultimately, it is what you make of it. 

The insurance industry presents a lot of opportunities for young 
people across all walks of life. It is dynamic and like any other 
career path, has its own challenges. It needs young people who 
are ambitious and driven, people who are prepared to challenge 
the status quo and help redefine the insurance industry. 

Two generations 
driven by different 
factors

Raquel Sorota
Engineer Intern 

Santam Specialist Business
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Go get em’...

A BIG congrats to the all the finalists who took part in this 
year’s Insurance Apprentice.

A special congrats to our wonderful Hollardite finalists, 
Celina Bhima and Karabo Kopeka. 

But the biggest congrats of all to the winner Andre Brooks, 
Price Forbes. You played the game like a real pro. You 
showed that to win, client relationships need to be king. You 
were innovative, lion-hearted and brave. Just like Hollard. 
You’re going to do our industry proud.

The Hollard Insurance Co. Ltd (Reg No 1952/003004/06), Hollard Life Assurance Co. Ltd (Reg No 1993/001405/06) and 
Hollard Investment Managers Pty Ltd (Reg No 1997/001696/07) are Authorised Financial Services Providers.


