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Every year, participants of The Insurance Apprentice go head-to-head for the winning title. 

And this year, we’re proud to say: Well done Kabelo Paile for being 2017’s insurance 

apprentice champion. We’d also like to congratulate the competitors who made 

it to the top 8: Kurt Stanley, Sicelo Mlotshwa, Mutoda Mahamba, Keith Bester, Palesa 

Bolofo, Lisa Foster and Nick Kadima. Despite the mental workouts and the ‘in your face’  

camera crew, you’ve shown that it takes true courage to compete with the best of the best.  

Thank you for making us look forward to the future of the insurance industry – a field that  

is not for the faint-hearted. Like you, we’re dedicated to providing insurance solutions, 

professional advice and teams of experienced specialists, who go all the way with 

our clients. It was a challenge, but you brought your A-game. That’s why we help. 

The

becomes the 
master.

FNB Business, a business unit of First National Bank - a division of FirstRand Bank Ltd t/as FNB Insurance Brokers.
An authorised Financial Services and Credit Provider (NCRCP20) Registration No: 1929/001225/06 FSP Licence No: 20081
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Rianet Whitehead
Editor: FAnews

INSURANCE A 
#INDUSTRYOFOPPORTUNITIES 
If you work in any part of the short-term insurance industry and you do not 
know what The Insurance Apprentice (TIA) is all about, you have not being 
paying attention. The Insurance Apprentice has, for a third year in a row, 
took the industry by storm and made for some great conversations. Corpo-
rates, big and small brokers, technology companies and a few others have 
committed in assisting us, FAnews, to grow this initiative and showcase our 
industry as a #IndustryofOpportunities. I am beyond passionate about The 
Insurance Apprentice and have managed to get quite a few people just as 
excited about the initiative. 

We work in a phenomenal industry filled with great opportunities and amaz-
ing people. We need to excite more young people about what our industry 
has to offer, what the benefits are, how many growth opportunities there are 
and why there is literally something for each personality type to get excited 
about. I believe The Insurance Apprentice does portray a bit of that.

Another aim of The Insurance Apprentice is to grow the talent we already 
have in the industry. We have very ambitious and very talented people 
amongst us and The Insurance Apprentice gives those people the opportu-
nity to challenge themselves, to grow on a personal and professional level 
and showcase what they are all about so that they can grow within their own 
companies.

Why TIA?
Every single part of The Insurance Apprentice journey has been exciting. 
From the huge amount of applications we received, through to the elimina-
tion process and the lastly the filming week. The amount of growth we see 
in participants every year is something many people comment on and it is 
enlightening to see how the companies these apprentices work for, really 
embrace and empower these people. The feedback from apprentices on this 
has been very positive and I am keen to follow each apprentice’s profes-
sional journey. The apprentices who have taken part so far have also been 
great ambassadors for the initiative and with that we hope to attract more of 
the right people every year.

Sponsors rock!
Without sponsors nothing can happen and I am grateful to say that we 
have the best sponsors who go all the way and commit to this 100%. I have 
increased sponsorship opportunities every year as more and more compa-
nies are keen to get involved. This is after all in industry initiative. Thank you 
to each sponsor, to each person and to each company who gets excited with 
me and who shares my absolute passion for what this industry has to offer – I 
am forever grateful. Planning and masterminding of season four has already 
started and if you are keen to get involved, in whatever way possible, please 
make contact with me. 

Taking part
In this edition you can read about the participants, the winner and the trip 
she will be going on. If you have not seen the episodes yet, we have given 
you the QR code for each episode so that it’s easy to find. If you are consid-
ering entering, this will convince you. If you are still in school or studying, this 
will convince you to look consider a career in the insurance industry.

It has been an exciting journey and one that FAnews is especially proud to 
have been creators of.  
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Kabelo Paile
Relationship Manager
Santam
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W
hen I was crowned as the winner of The Insurance Apprentice 2017 it 
was an absolute surreal experience. I have no words to describe the 
feeling of winning; I still feel like I am walking on cloud nine. It was 
such an honour to compete against the best and win. 

My experience of the overall competition has been phenomenal. Each day brought 
new challenges and learning. The tasks were relevant to current industry develop-
ments and thus an excellent platform to understand the industry better and learn 
from fellow peers. 

The game plan
My strategy was to be myself at all times and to tackle each task to the best of my 
ability and avoid elimination. I am team focused, calm and rational. These are the 
qualities I brought to the game to support my team. 

The tasks were interesting and educational; I must admit that I found some of 
the tasks a bit challenging. The Hollard and Empty trips challenge was definitely 
a thorn in my side. The judges gave fair and honest feedback, which along with 
their coaching has contributed to my professional and personal growth. My fellow 
contestants were the cream of the crop and it has been an honour to compete 
against them. 

The biggest competitor changed from day to day depending on the tasks and 
team. Each day I saw my fellow contestants grow and come back stronger and bet-
ter than they were the day before. 

Dare to dream
As the winner of The Insurance Apprentice 2017 I have won a trip of a lifetime to 
visit Lloyds of London for a week; flying business class to London – this has all been 
sponsored by Lloyds South Africa. I have also won a bursary, sponsored by Inseta, 
to study the course of my choice. The IISA, FIA and SAIA are also paying for me 
to attend The Insurance Conference which will take place at Sun City in July. I feel 
privileged.

I will be spending a week, in October/November, attending the Lloyd’s autumn 
programme, which brings together insurance professionals from around the globe. 

This will present an excellent networking and learning opportunity and I also look 
forward to job shadowing some of the Lloyd’s professionals.

A valuable lesson
The support I have received has been phenomenal and I thank each person who 
has believed in me. The insurance industry is more than ready to welcome, support 
and grow young talent. The skills transfer that is prevalent will ensure the longevity 
of our beautiful industry. 

In closing 
The Insurance Apprentice journey has been life changing and all the lessons I have 
learnt will be a great stepping stone for future success. Being the winner of TIA 
2017 has opened up networking opportunities within the industry. 

If I could compete again there is absolutely nothing I would do differently! Every 
mistake made is a lesson learnt; every win gained is also a sweet lesson learnt. 
The competition has taught me so much personally and professionally. My advice 
to those considering entering would be to just do it! Take the leap of faith; you will 
never know what you are capable of until you push yourself.

4  

FAnews JUNE 2017



FAnews JUNE 2017 FAnews JUNE 2017

 

Aon South Africa (Pty) Ltd is an Authorised Financial Services Provider (FSP #20555).

Risk and 
Insurance 
Brokers who 
Empower 
Results
Proud Sponsor of the Insurance Apprentice South Africa

Risk. Reinsurance. Human Resources.

In today’s ever-changing environment, successful 
businesses take the advice of a qualified, expert 
Insurance Broker who is on their side.

We partner with our clients to empower results for 
them and their businesses.

Call 0860 453 672 or visit  
www.aon.co.za today.

Aon Advert - Insurance Apprentice.indd   1 2017/05/03   11:34 AM
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H
aving wrapped up another successful 
season of The Insurance Appren-
tice, the Apprentices highlight 
what they thought about the 

2017 competition and shares a bit 
more about their game plan, 
the strategies applied and the 
tasks they had to conquer 
during their week-long 
challenge.

Do not hold back
The Insurance Apprentice 2017 is 
definitely an experience that I am both 
proud and grateful to have been a 
part of. An industry specific competi-
tion such as this one is exactly what 
the insurance industry needs to attract 
young talented individuals into insur-
ance. I definitely learned more about 
myself and how to deal with challeng-
ing situations under pressure. 

My strategy was to take each task as it 
came and be adaptive to the specific 
challenges provided so that I was al-
ways in a position to add value. I was 
also able to expand upon and further 
develop some of the great ideas my 
’colleagues‘ had come up with.

I have learned that you will often 
surprise yourself with your own ability 
and that you should not hold back 
from going after opportunities, such 
as entering The Insurance Apprentice 
as you never know who you will meet 
along the way and how you will grow 
as a result of this.

My name is really Keith and not Nick, 
just in case anyone was getting us 
confused.

Keith Bester
Head: Construction & 
Engineering, KZN
Hollard

Being in The Insurance Apprentice 2017 
has been the greatest break in my career. 
It gave me a priceless opportunity to build 
and sell my brand.

In every team I participated in, I was the 
critical thinker; the one that challenged 
ideas (even good ones). I always brought 
the other perspective to the problem-
solving process. I also insisted that the 
team stays on track as per the mandate 
at hand, as in a group it’s easy to wander 
off the track. Whilst this aided in the team 
winning, it also put me at a crossroads 
with some of my team members who felt I 
was challenging them as an individual, yet 
I was merely challenging their ideas and 
thought patterns.

I learned however, that to be a leader 
you do not have to know it all but you 
need to be able to inspire your followers 
particularly those who may be viewed as 
‘weak-links’ as they are still strong in other 
areas. 

I would encourage ambitious young peo-
ple to apply for The Insurance Apprentice 
because it gives you something that you 
do not usually get in the corporate world- 
constructive criticism, in your face and in 
front of the camera for the world to see 
and know about your weaknesses. The 
point is you come out a better person 
individually and professionally.

A MEMORABLE 
EXPERIENCE

A priceless 
opportunity for 

my brand

Sicelo D Mlotshwa 
Technical Broker
Aon South Africa
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Stop doubting yourself - 
go for it!

The Insurance Apprentice competition is a won-
derful initiative which provides young profes-
sionals with a unique platform to showcase a 
diverse set of skills on a personal and profes-
sional level, while at the same time brings 
greater awareness about and interest in the 
industry to outsiders.

The excitement that the competition has 
garnered from those inside and outside of the 
industry adds that zest which has been lacking 
in the industry.

My strategy from the onset was to win every 
challenge. This is a lot easier said than done, 
as each task requires you to work within a 
team with an array of different individuals and 
the ability to win with, and through people, 
remains a significant challenge. 

I have learned how much I still have to learn: 
both in my profession and in life. This competi-
tion allows you to show-case your strengths, 
but also exposes your areas of development in 
greater measure – something I am grateful for 
as this allows you to mature.

I would encourage anyone who has the desire 
to apply, to do it!. The competition is hard and 
pushes you to your limits, but in doing this, it 
allows you to engage with fellow profession-
als at a level you may not otherwise be 
able to; it allows you to rub shoul-
ders with influential people in our 
industry and it opens up a range 
of opportunities as you look 
to move forward in the 
industry.

Stop doubting 
yourself - 
go for 
it!

Keeping it real
When I decided to enter The Insurance Apprentice competition, I knew that I 
stood a good chance of being selected, but it was only when I got the call that 
I am in the top eight, that it become real for me. 

At work, people see this guy with an afro and bow ties and assume I am part 
of the marketing team. The Insurance Apprentice would now get people to as-
sess me as an actuarial professional and judge me based on my risk, strategy 
and insurance competencies. I quickly resolved not to have too many expecta-
tions of myself except to have fun and enjoy the experience.

The contestants were all very talented. By day three I knew that Kurt and Ka-
belo would be very strong. And in all fairness, they were the best two candi-
dates. I could not be happier for the eventual winner – Kabelo. She is a great 
ambassador; she is intelligent and measures well beyond her age. It is great 
to have an apprentice that will contribute towards transforming the perception 
of a male-dominated insurance industry.

If I could compete again, I would food-poison Kurt and Kabelo on day-three 
(laughs :-) ). On the real, I’m proud of how I competed. I walked away with 
tremendous relationships with the fellow contestants, other insurance profes-
sionals and captains of industry.

Mutoda Mahamba 
Product Specialist: Africa & Asia
MMI

Kurt Stanley
Senior Account Executive
CommRisk Insurance Brokers
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The Insurance Apprentice competition experience was, to date, one of 
the most exhilarating, difficult, fascinating and profound experiences of 
my life. 

I went in expecting to learn about the industry but left having learnt 
more about myself. This experience certainly fast forwards your growth 
and development as a person and a business mind. I have learnt that 
you should truly grab life by the horns and give it all that you have got. 

To anyone entering the competition: be prepared to explore yourself, 
question what you know and break and rebuild your confidence daily. 
Go in with an open mind, make connections, live the experience and 
truly learn from tasks that you are given. 

And take your vitamins! You will need these – the competition is gruel-
ling! I would definitely compete again! Without a doubt.

Lisa Foster 
Business Development Manager 
Hollard 

A young thing to do
On the day that I entered the competi-
tion, I was browsing the web for a 
“young thing” to do in the insurance 
industry. 

Something that was fun, which allowed 
me to expand my horizons in terms 
of networking, particularly in my age 
category, something that allowed me to 
learn, that allowed me to challenge and 
be challenged in order to keep the inter-
est in what is a very small industry, going.

I found all of that and more throughout 
this journey. I was pitted against the 
best in my age, a high calibre of skilled 
individuals, with just the right amount of 
spunk and they were all just as fun to be 
around. 

Throughout filming I learned a great deal 
about myself in terms of how I thought I 
dealt with certain issues to how I actually 

addressed these issues; what I thought 
my limits were to what they actually were, 
how people perceive me under certain 
circumstances and how to leverage off my 
strengths and those of others, where I can 
improve and where I can really add value.

Having had to work through tasks in a 
team environment as well as an individual 
allowed me to understand the balance re-
quired in any sphere of life when it comes 
to tackling certain challenges, and more 
so in a professional environment, where 
the teams are never always the same, and 
the tasks vary from day to day, but the end 
goal remains the same… to succeed.

All this I will take with me and I would like 
to encourage the next season’s partici-
pants to keep an open mind in order to 
learn and to have fun while doing it.

Nick Kadima 
Portfolio Manager
Lombard Insurance 
Company

The most exhilarating and profound experience

A MEMORABLE 
EXPERIENCE
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My biggest competition 
was myself
I had a developmental experience as one of 
The Insurance Apprentice finalists. My experi-
ence has been such a blessing having had the 
opportunity to tackle challenging case sce-
narios, working with the other finalists as well 
as receiving proper feedback which I utilised 
for my personal development and growth for 
future endeavours.

My strategy was to be who I am and that is 
what I brought to the game. As quoted by 
my favourite author James Baldwin “Not 
everything that is faced can be changed, but 
nothing can be changed until it is faced”. 

In the competition I challenged myself in order 
to advance as one of the contestants. As a re-
sult my biggest competition was myself. I have 
learned to be ready to mitigate risk as change 
happens constantly and to be yourself no mat-
ter what so that you deliver the best in you.

If I had to compete again, there is nothing I 
would do differently.

Palesa Bolofo
Internal broker consultant
Hollard insurance

What the judges said
The Insurance Apprentice judges described each apprentice 
in a few words:

•	 Kabelo Paile is kind, focused, respectful, a team-player 
and has excellent communication skills. Kabelo is going 
to rise to great heights in this industry; she is a strong 
competitor, workhorse, champion, bubbly, committed, 
dynamic and a team player.

•	 Keith Bester is confident, genuine, bold, reserved yet 
assertive.

 
•	 Kurt Stanley is driven, strategic, a rescuer, passionate, 

superbly confident, focused and astute.

•	 Lisa Foster is motivated, determined, driven, high energy, 
extrovert, gregarious, authentic, direct, innovative and 
strong.

•	 Mutoda Mahamba is innovative, modest, perceptive, 
sincere, genius, reserved, intelligent, a good listener, 
smart and strategic.

•	 Nick Kadima is ambitious, competitive, mature, and 
 collaborative, is assertive, strong, confident, a natural 

leader, articulate, calculating and charismatic.

•	 Palesa Bolofo is inspired, reserved, quiet and composed.
 
•	 Sicelo Mlotshwa is aspiring, gritty, eager, political, 
 honest, motivated, self-assured and persistent.
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1. Episode one: Meet the 2017 Apprentices  
Sponsored by Aon
Meet the eight bright, young industry professionals  

2. Episode two: Difficult conversations with clients
Sponsored by Marsh
A client was notified that his insurance would be cancelled unless he complied with requirements set 
in his policy document but the challenge was that the client did not have the funds to do it immedi-
ately. What follows is a difficult conversation many brokers have to deal with on a regular basis…

3. Episode three: Pedal to the metal
Sponsored by Discovery Insure
Apprentices identify the next big disrupter in the industry while trying to maintain a four star rating in 
the Johannesburg traffic through the Discovery Insure Drive Safe program. 

4. Episode four: It’s a riot
Sponsored by Sasria
Apprentices design an app to give Sasria a bit of a heads up in terms of riots taking place. The 
intention of the app is to also warn the general public about the riots taking place so that they can 
avoid the areas in which it is taking place.

5. Episode five: Sharing is caring
Sponsored by Hollard
The apprentices had to come up with an innovative insurance solution for insuring assets being 
transported in ships, trucks and aeroplanes with spare capacity. The apprentices had the option to 
phone a previous apprentice if they felt that they needed some guidance in a specific task. 

6. Episode six: Insurance – An industry of opportunities
Sponsored by Inseta
This year the apprentices had to go to Ekurhuleni West College, Boksburg, a TVET College, to talk 
to students, some already with a qualification. The audience was tough and probably did not coop-
erate the way they envisaged it. It makes for some interesting viewing.

7. Episode seven: Pulling a rabbit out of a hat
Sponsored by the FSB
What the industry has been trying to figure out for the last three years, the apprentices had to tackle 
in two weeks. The task required the apprentices to consult with various industry role players to obtain 
alternative views on the pros and cons of prohibiting commercial binders.

8. Episode eight: And the winner is
Sponsored by PWV Insurance Brokers
The final episode of The Insurance Apprentice 2017 sees Kabelo Paile, 
Relationship Manager at Santam, crowned as the winner of the third season.

QUICK CATCH-UP
Did you miss one of The Insurance Apprentice 2017 episodes? Scan the bar code on the one 
you missed below and watch it:
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insurance brokers
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Together we learn & grow

www.cnandco.co.zA    @cnandco

S P E C I A L I S T  U N D E R W R I T E R S   

S P E C I A L I S T  U N D E R W R I T E R S   

OUR PLATINUM SPONSORS

OUR GOLD SPONSORS

OUR SILVER SPONSORS

OUR BRONZE SPONSORS

Insure Group Managers Limited is an Authorised Financial Services Provider: FSP 45351 | Insure Group Managers Services (Pty) Ltd is an authorised representative of FSP 45351
Insure Group Managers Finance (Pty) Ltd is a registered credit provider: NCRCP 7119

wemcac

@insuregroup insuregroupmanagers

We create solutions
through service.

COLLECTION SERVICES

WEALTH CREATION

PREMIUM FINANCING

BROKER ACQUISITION FINANCING
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A great stimulant to a traditional industry
The Insurance Apprentice offers a unique multi-faceted opportunity to the industry. 
Firstly, the “up & coming” talent, i.e. the apprentices, can showcase themselves 
and catapult their visibility and personal growth in the industry. Secondly, in doing 
so, the apprentices illustrate to the broader public and potential “newbies” to 
the industry how exciting and dynamic the insurance industry of South Africa has 
become, and in that way attracts more talent to the industry. 

The Insurance Apprentice tasks are creative and informative, with a push on think-
ing outside the box. A great stimulant to a traditional industry.

The fifth episode highlighted the industry’s slow readiness for the digital age. 
Insurance products and related minds are not yet ready for tech innovation, and 
this year’s apprentices kicked off the stimulation to think of insurance differently 
to adapt enabling new business and innovation or technology trends into the 
industry.

The message needs 
to go out
Diversity and inclusion are very important 
principles at Marsh and it is encourag-
ing to see that this year’s apprentices 
were again drawn from the full spectrum 
of young professionals making up our 
diverse collection of South Africans.

At least two of the 2017 Insurance Ap-
prentices came to the insurance industry 
directly from school. Given the need to 
create youth employment in South Africa, 
the message needs to go out clearly to 
pupils in Grade 10 to 12 that it is possible 
to build a very successful career through 
entering a development programme 
straight from school and gain work experi-
ence while studying part time towards 
higher qualifications. Inga Beale dropped 
out of an accountancy degree and started 
as a trainee underwriter; today she is the 
Chief Executive of Lloyd’s of London.

I loved the enthusiasm and passion with 
which the two teams tackled the Marsh 
task and their desire for learning.

A number of Marsh colleagues in our 
Cape Town office watched The Insurance 

IN THE JUDGES’ 
SHOES The Insurance Apprentice 2017 judges gave us 

some insight into what they thought about this 
year’s competition.

Apprentice together followed by a discus-
sion around the various participants (their 
strengths, weaknesses etc.) It was clear 
this year that there has been an increase 
in the professionalism from the teams. 

There was a much clearer strategy from 
the teams and the implementation of the 
plan was much better structured. Well 
done to the apprentices and everyone 
involved. This initiative is focusing on the 
development of talent where we need it 
most and it is really great to see the devel-
opment of the skills and talent.

Riette Fern
Divisional Executive 
Marsh Africa

Benji Coetzee 
CEO and founder 
Empty Trips

Chester Rambau 
Divisional Manager
Marsh Africa
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If the shoe fits, wear it
I was filled with trepidation going into this season of The Insurance 
Apprentice. I have been involved with the show since its inception 
a few years ago, but being a guest judge is very different to being 

involved in every episode. The big challenge is to mix the educational 
and entertainment value. Each morning Rianet, myself and the direc-
tor Chris, would have a strategy session to talk about how we could 

build on whatever occurred the day before. I think it was this continu-
ous development as the tasks progressed that kept people watching.

We have a lot of laughs as well, which the audience don’t get to see. 
Bring out the blooper reel!

Simon Colman
Executive Head: Digital Distribution

SHA Specialist Underwriters

IN THE JUDGES’ 
SHOES

Checking the tick boxes
The Insurance Apprentice is a wonderful program for young talent in the industry to 
be showcased. The industry is continually challenged with two major problems; the 
first being that insurance is not sexy (appealing) and the second is that the method 
of the transfer of knowledge is different for the “sender” and the recipient. Meaning 
that the older knowledge is based largely on paper and gut feel (developed over 
time) where the youth use technology and apps. 

The Insurance Apprentice ticks both these boxes by providing a platform that allows 
the sponsors, and thereby the industry, to drive appeal of the industry as well as 
showcase how broad the actual reach of insurance is. 

Through initiatives like The Insurance Apprentice the insurance industry will continue 
long into the future and the imaginary skills shortage will be a problem of the past.

The entire experience has been great and it is great being part of an initiative that 
drives positive development in the industry. I have received very positive feedback; 
The Insurance Apprentice has developed so much over its lifespan.

Gareth Joubert
Managing Director
Hollard Trade Credit
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Masifunde Training Centre 
is a specialist Training Provider within the Financial Services Industry. 

 

We offer both Generic Programs 
and customised Programs that aid 
clients in strengthening their culture, 
performance and retention of staff. 

 

Qualifications offered for the 
Insurance and Banking sectors are: 
 

 Long Term Insurance NQF L4 
 Short Term Insurance NQF L4 
 Short Term Insurance NQF L5 
 Retail Insurance NQF L4 
 Wealth Management NQF L4 
 Wealth Management NQF L5 
 Generic Management NQF L4 
 Generic Management NQF L5 
 Contact Centre Operations L4 

 
 

  CONTACT DETAILS 

Address: The Glass House Office 
Park, 309 Umhlanga Rocks, La 
Lucia, Ridge, Umhlanga, 4319  

Tel: 086 111 4798 

Email: changealife@mtc.co.za 

Website: www.mtc.co.za  
   

 

   FAST FACTS 

Masifunde boasts excellent 
throughputs and uncompromised 
quality Education 

One of the first training providers 
to achieve Quality Council for 
Trades and Occupations’ (QCTO) 
accreditation in the insurance 
sector 

The preferred provider within the 
Financial Services Sector 

Masifunde’s technological 
innovation enables them to take 
education into rural and outlying 
areas 

Irfaan Dawood is the Group Finance and Insurance Manager 
for BMW Supertech and is ranked third in the country across the 
BMW network. He did his Financial Training through Masifunde.   

@Look4Green @look4green 
Masifunde 

Training Centre  

Are you looking to become compliant or seeking further opportunities, or are you a 
school leaver or new entrant into this vibrant sector of the South African economy? 
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school leaver or new entrant into this vibrant sector of the South African economy? 

 
 

 
 

 
 

 
 

 
 
 

 
 
 
 
 
 

 
 

 
 

 
 

 
 

 
 

 
 



18  

FAnews JUNE 2017 FAnews JUNE 2017

The FSB was excited to participate in this 
years’ Insurance Apprentice not only because 
we believe it is an original and entertaining 
concept reaching a different audience, but 
because it allowed us to create a task that is 
particularly relevant to the sector, enabling 
us to consult and engage on a whole new 
level. What we did not quite expect was the 
extremely professional end product – quite a 
step up from previous years.

The Financial Services Board (FSB) task ex-
pected the apprentices to act as if they were 
FSB employees who had to consult with the 
industry on the proposal to prohibit com-
mercial binders; a proposal which we have 
undertaken to consult on. 

A comment from one of our executives after 
watching episode seven was “we were blown 
away by what a good job it does of repre-
senting the FSB and highlighting what an 
important role we play. To have four smart 
young insurance professionals all talking 
about the critical role the regulator plays is 
fantastic PR for the FSB.” 

IN THE 
JUDGES’ SHOES

Thokozile Mahlangu
Executive Manager: 
Stakeholder Management
Sasria SOC Ltd

As for the four apprentices left by the 
time the FSB episode came along, I was 
personally inspired as they were smart, ar-
ticulate, engaging, challenging and have 
incredible futures ahead of them – I feel a 
strong sense of comfort that the future of 
the industry is in good hands if this is the 
caliber of young leaders we have in the 
industry.

I have to say, whilst also professional, 
Simons’ on screen personality even scared 
me. Off screen he was friendly and en-
gaging and nurturing of the apprentices, 
on screen he turned into the world’s scari-
est boss. It was great fun, we had many 
laughs and I felt so thrilled to be part of it. 

The FSB hopes that the Insurance Ap-
prentice goes from strength to strength 
and keeps highlighting the talent in the 
insurance industry and what an exciting 
career opportunity it is for so many who 
may not have considered it until FAnews 
came along with this brilliant concept. 
Congratulations!

 
Caroline da Silva 
DEO (Deputy Executive Officer) 
Financial Services Board (FSB)

Engaging on a whole new level

We are taking the lead
I am very honoured to have been part of the Insurance Apprentice 2017. This is such an amaz-
ing initiative and I am particularly excited over the fact that as the insurance industry we are tak-
ing the lead in ensuring that we create platforms that identify and nurture young talent. I think 
this initiative will go a long way in encouraging young people to consider a career in insurance.

This experience has been quite rewarding, not only for the contestants but also for us the judges 
as well. While the contestants had the opportunity to showcase their skills, we as judges also 
had to ensure that we are fair and impartial but also encourage and guide the contestants.

I encourage other young insurance professionals to apply and participate in the 2018 Insur-
ance Apprentice so that they can get to experience this and also grow their personal aptitude. 
Most importantly, get to enjoy interacting with their peers.
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CONGRATULATIONS Kabelo Paile
Winner of The Insurance Apprentice 2017.

CALL US ON 
0861 PWV PWV (0861 798 798) 
www.pwvbrokers.co.za

We believe every entity is a reflection of its people and we are proud to have a team of highly skilled 
and qualified staff members boasting years of experience in the insurance industry. All our 
representatives authorised by us are accredited and qualified and have the skills to give you the 
right advice and provide superior intermediary services. We are proud to show our commitment through 
supporting the skills development of young industry representatives and so help them to prepare 
for a rewarding future.

GET SKILLED

Partnership Growth

OriginalInnovative

Skills Development

Build your future

Exceptional Service

Partnership

Growth

Original

Innovative

Skills Development

BUILDING
FINANCIAL ADVISORS

PWV Insurance Brokers (Pty) Ltd, Company Reg. No. 2003/008503/07, is an authorised Financial Services Provider

2383 PWV Building Blocks Advert_V6.indd   1 2017/05/09   1:21 PM
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I think The Insurance Apprentice is a great 
initiative because it demonstrates the abil-
ity for people from different companies 
to collaborate for the betterment of the 
industry, which is beneficial to us all. 

The Insurance Apprentice also gives the 
contestants access to mentors they would 
have not met before and exposure to 
areas of the industry that they do not deal 
with on a regular basis. This will go a 
long way in transforming the industry and 
making it a viable career option for young 
people who typically prefer to have broad 
exposure and exciting opportunities. 

As a viewer the most enlightening episode 
for me was the one from Inseta because 
it demonstrated what our role should be 
as an industry when it comes to educa-
tion and giving access to opportunities for 

Navigating the career options that lie ahead
The Insurance Apprentice is a fantastic way to showcase the young talent in 
our industry, specifically to the huge numbers of unemployed youth that are 
currently navigating the career options that lie ahead. We need more initia-
tives like this one to ultimately position insurance as a ‘sexy’, interesting and 
rewarding career option.

I found it difficult to get a sense of the contestants during their preparation 
this year since it was an individual task and therefore judges could not benefit 
from listening in on the team conversations as we did last year. However, the 
level of engagement with the contestants, who asked questions and clarified 
uncertainties, helped a great deal in understanding each of them.

IN THE JUDGES’ 
SHOES

Nadia Starr
Learning Division Manger
INSETA

those who do not have any. The message 
was clear: “Do not pity me, give me infor-
mation. Tell me how to succeed.”

The most exciting part was interacting 
with the contestants and witnessing their 
thinking which I gauged from the type of 
questions they were asking. I think they 
all really wanted to do well. In a similar 
light, the difficulty was perhaps that some 
contestants did not get enough time to 
shine given the nature of the task or the 
structure of the teams so it was difficult to 
then be able to judge them in a fair man-
ner based on limited interaction. 

The feedback I received from the episode 
Discovery sponsored was positive and we 
are proud to be associated with The Insur-
ance Apprentice. 

Precious Nduli
Head of Technical Marketing
Discovery Insure

The betterment of the industry
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•	 Listen,	and	then	speak;
•	 Do	not	hog	the	speaking	space;
•	 Don’t	get	overwhelmed,	categorise	

issues and prioritise;
•	 Clarify	objective	output/message,	

i.e. visualize the end-point;
•	 Reverse	engineer	the	storyline	from	

the end-point to identify key tasks;
•	 Share	tasks,	but	recognise	weak	

links in the team;
•	 Do	not	jump	to	the	task	without	

clarifying what is needed;
•	 Do	not	try	to	be	a	“Beyoncé”,	no-

one likes a Madame in the team 
throwing her/his weight;

•	 Do	not	forget	that	everything	is	
noticed;

•	 Ask	for	clarification	if	you	are	
unsure of what the client wants;

•	 Display	leadership	through	col-
laboration – ensure that you draw 
on the individual skills, expertise 
and talents of your team members 
to achieve the best result for the 
team as a whole and not only for 
you as an individual;

•	 Find	a	balance	between	confi-
dence and humility. No one likes 
an arrogant contestant, but you 
have to believe you can win;

•	 Contribute	all	the	time…	the	cam-

era/judges is/are always watching;
•	 Know	your	strengths	and	your	

weaknesses and play to your 
strengths; 

•	 Don’t	dominate	team	sessions,	
sometimes leading can be done 
from the back;

•	 Enjoy	the	exposure,	winning	is	great	
but everyone in the top eight are 
receiving some amazing exposure 
and opportunities;

•	 Be	honest	and	be	yourself	(authen-
tic);

•	 Don’t	try	and	be	the	limelight	for	
the sake of being in the limelig

•	 Lead	when	you	are	best	equipped	
to lead. Your strengths will shine 
through, just give it time. If your 
team values your input you will not 
“go home”;

•	 The	Insurance	Apprentice	is	not	a	
sprint. It is a series of challenges so 
pace yourself and be the “fittest” 
person in the race;

•	 Prepare	as	much	as	possible.	
Gain a broad understanding of all 
insurance products, how they work, 
what affects rating and what their 
nuances are. That way if you are 
voted off early you have gained a 
whole bunch of expertise that you 

would not normally have taken the 
time to learn;

•	 Your	company	wants	you	to	succeed	
so they will assist you as much as 
possible. Use that to your advan-
tage;

•	 Play	to	win	each	task	but	remember	
that the game is a long one;

•	 Try	to	do	some	research	on	the	
different elements of the short term 
industry such as broking, underwrit-
ing, product development, risk man-
agement so that you give yourself 
the best chance in each episode;

•	 Be	yourself	and	do	not	try	and	
emulate what you perceive to be 
stronger contestants; 

•	 Understand	your	own	strengths	and	
how these complement others in the 
team. 

•	 Have	fun	-	good	energy	is	conta-
gious;

•	 Be	curious	and	learn	as	much	as	
you can; 

•	 Women	should	not	be	afraid	to	lead	
– put your hands up first when a 
leader has to be chosen; 

•	 Always	expect	the	unexpected.

LISTEN 
UP FUTURE 
CONTESTANTS

Take the tips serious if you want to be 
The Insurance Apprentice 2018!!

Benji Coetzee (Empty Trips), Caroline da Silva (FSB), Riette Fern (Marsh Africa), Nadia Starr (Inseta), 
Gareth Joubert (Hollard Trade Credit) Chester Rambau (Marsh Africa), Simon Colman (SHA Specialist 
Underwriters), Precious Nduli (Discovery Insure)

The Insurance Apprentice judges have a few tips for finalists. If you have been in 
the industry for more than four years and you are 35 or younger, you can apply 
for The Insurance Apprentice 2018. 

If you have made it through previous rounds and you have been chosen as one of 
the finalists, be sure to read the tips… and remember it while filming takes place. 
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Discovery Insure Ltd is an authorised financial services provider. Registration number 2009/011882/06. Limits, maximum fuel  
and Gautrain spend limits, terms and conditions apply. Go to www.discovery.co.za for more details or call 0860 751 751.

www.discovery.co.za discoverySouthAfrica@Discovery_SA youtube/DiscoverySA

Way to drive!
Congratulations to  
Kabelo Paile, the champion 
of The Insurance Apprentice!
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For more information about Discovery Insure’s shared value model or to learn more about  
our broker proposition, contact Gerald van Wyk, Head: Distribution Services at Discovery Insure,  
on 011 529 5590 or geraldv2@discovery.co.za.

Kabelo was put through her paces by competing in various tasks 
of this dynamic initiative, and finished in first place – a deserving 
winner.

As part of Discovery Insure’s vision of creating a nation of 
great drivers, all finalists experienced how we achieve this goal 
through using our Vitalitydrive Sensor in a task we sponsored. 

We’re proud to have been involved in The Insurance Apprentice, 
which develops the skills of those taking part, as well as viewers.

Here’s to the journey! 

Discovery_SA
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Taking the reigning title of The Insurance 
Apprentice 2017, Kabelo Paile will be 
spending a jam packed week, in Octo-
ber/November, at Lloyds of London in 
which she will experience a sense of his-
tory and a timeline of insurance while she 
networks and mingles with brokers and 
underwriters.

Globally accessible learning
The Lloyd’s Market and Corporation at-
tracts and retains the best talent through 
a high performance culture, best prac-
tice and inspirational leadership. This 
is achieved partly through the Lloyd’s 
University, a globally accessible learning 
that is driving and supporting excellent 
performance and helping career aspira-
tions become a reality. 

It is for this reason that Lloyd’s has 
sponsored The Apprentice winner for 
three consecutive years so that the young 
professionals can be inspired to reach 
their loftiest aspirations. We have seen the 
project reach new heights every year in 
terms of content, quality and sophistica-
tion. This last competition was the best in 
my opinion.

The ultimate gift
Lloyd’s is the only specialist insurance 
market in the world hence this prize of 
a trip to Lloyd’s is the ultimate gift. At 
Lloyd’s, they get an opportunity to meet, 
discuss and learn from Europe’s best 
Class Underwriters who are inspired by 
their own successes in innovation and 
constantly thrive to outperform them-
selves! Most of these are young men and 
women. They boast of a chain of “first in” 
of innovations in insurance that include: 
terrorism, political risk covers, space and 
the list is endless!

A mammoth task
At the prize giving ceremony, I spoke of 
my desire to help establish an insurance 
school of excellence that could serve as 
a reservoir of advanced knowledge and 
excellence in insurance. 

This knowledge centre could serve as 
a reference point on issues relating to 
insurance claims, insurance research and 
development in collaboration with various 
stakeholders. To achieve this, we need to 
attract young talent into the industry. This 
is a mammoth task as the industry does 
not command a good reputation in the 
eyes of the general public. 

Proud sponsor
Lloyd’s is proud to be associated with 
The Insurance Apprentice for a third year 
running as this project resonates well with 
Lloyd’s spirit of continuous learning and 
self-development. 

This is a great opportunity to develop 
young talent and can be a powerful 
personal development tool by enabling 
individuals to maximise their potential and 
achieve their loftiest aspirations. 

Having walked the whole journey and 
experienced the elimination of the un-
lucky contestants, the most exciting part
as a sponsor, without a doubt was 
the announcement of the winner 
and prize giving. 

WINNING A 
LLOYDS EXPERIENCE

John Linda Sibanda
General Representative 
Lloyd’s South Africa

The winner of The Insurance Apprentice 2017 won a trip of a lifetime to Lloyds of 
London, sponsored by Lloyds of London.
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      He may be your friend, your pastor 
        or your child’s teacher, but that does

not mean you can trust him to give you 
Check with the Financial 

Services Board if he is authorised. 

Don’t wait until it’s too late!
Call the Financial Services Board on 
0800 110 443 or visit www.fsb.co.za
for more information.

The FSB is the regulator of the South African non-bankng financial services industry.
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My Career in Insurance is a registered 
non-profit company, which is reliant on 
the support of sponsors, donors, partners, 
without whom none of this would be pos-
sible. Our Directors all work in the insur-
ance industry, so everything that we do, is 
with an understanding of the industry in 
general and more specifically with a focus 
on education and experiential learning. 
For more information about our activities, 
please contact us on projects@mycareer-
ininsurance.co.za. #TheSkyIsNotTheLimit 
#CreateYourOwnRainbow #Education 

MY CAREER IN INSURANCE 
INTERN PROGRAMME

Gay-Lynn Rheeders  
Director 
My Career In Insurance

My Career in Insurance is five years 
old this year, which is super exciting! 
We have had five years of connecting 
with young people - #YoungMinds 
who are learning from their experi-
ence with us, about the extent and 
diversity of the insurance industry in 
South Africa.

We hosted interns for the first time during 
2016/17, which would not have been 
possible without the INSETA Intern fund-
ing, as well as funds raised through our 
Young Leaders’ Conferences in Durban 
and Johannesburg. 

Empowering young people
Our interns, who are all graduates with 
Degrees/Diplomas, had a year of expe-
riential learning, which was supported by 
a number of insurance industry partners. 
They spent time on work assignments, 
understanding a variety of roles, differ-
ent types of companies, processes and 
procedures, as well as visiting clients with 
brokers. The interns also got to interact 
with various senior insurance industry 
mentors, as well as #Entrepreneurs, both 
from within the industry and outside of the 
industry. 

It is a learning experience from start to 
finish, empowering young people and giv-
ing them information to be able to make 
choices. We are currently preparing for 
our 2017/18 intern programme.

What’s in store for 2017/18?
This is the third year that we are hosting 
our Young Leaders Conferences, in Dur-
ban and Johannesburg. Our conferences 
are fun events, for under 30s working 
within the industry, who are new to the 
industry or wanting to find out more, as 
well as delegations from primary and high 
schools (learners and educators), students 
and graduates. 

The line-up of insurance industry profes-
sionals, many of whom are under 30, 
speak about a variety of topics, which re-
late to their work places. The central focus 
is #Education, so we also have tertiary 
education institutions included amongst 
our exhibitors and speakers. 

Our bottomless #Coffeehouse and fun 
catering is enjoyed by everyone. We love 
blending valuable messages with fun 
aspects and no two events are the same. 
Check out our social media to see what 
we’re talking about – Facebook has our 
biggest audience, which extends far and 
wide beyond our country – we’re also on 
Instagram - @mcii_sa, Twitter - @MyCa-
reer_II and LinkedIn.

The sky is not the limit
My Career in Insurance NPC attends high 
school career events and facilitates school 
holiday work experience. We also have a 
number of ambassadors, who are young 
people, working within the insurance 
industry – they assist us in a variety of 
ways and avail themselves as mentors and 
advisers to other young people within the 
industry #Empowerment. We are working 
on a number of other developments, in 
partnership with various companies, 
which will be added to our 
activities as we progress.

SASRIA SOC LIMITED 
congratulates the 2017 

Insurance Apprentice Finalists

Sasria SOC Ltd is an authorised Financial Services Provider FSP No: 39117
Contact details: 011 214 0800 | www.sasria.co.za | contactus@sasria.co.za
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SASRIA SOC LIMITED 
congratulates the 2017 

Insurance Apprentice Finalists

Sasria SOC Ltd is an authorised Financial Services Provider FSP No: 39117
Contact details: 011 214 0800 | www.sasria.co.za | contactus@sasria.co.za
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I was one of the top three finalists in 
The Insurance Apprentice 2016 and I 
owe my success so far to embracing 
the 5 E’s.

The five E’s

Explore: Curiosity didn’t kill the 
cat, complacency did and compla-
cency has no place in the insurance 

industry. The fields to explore are limitless. 
In my quest to explore, I adopted an ap-
titude for learning. When I first joined the 
insurance industry I was a Broker Market-
ing Consultant but since then I have taken 
on numerous roles in various business 
areas including underwriting, claims, sales 
and marketing. I encourage other Millen-
nials to do the same as this allows you to 
grow your skill set, exponentially. 
  

Excel: I was determined to succeed 
and I took the opportunity to study 
across multiple disciplines, from 

Communication Science to obtaining my 
Insurance Qualification. 

I have learned that there is a simple 
formula to excelling and that is passion 
coupled with an eagerness to learn. 

Envision: The insurance industry is 
full of endless possibilities and where 
you start is not necessarily where 

you end up. That’s a great thing because 
it gives you scope for growth. As long as 
you have the power to visualise your end 
game, you have the power to make it 
happen. 

Experience: It’s been said that 
experience is the best teacher and 
this couldn’t be truer for our industry. 

Consider the insurance industry as your 
personal tutor, where the confines of 
a classroom no longer apply and the 
journey to acquiring your qualification is 
paved with many opportunities for on-
the-job learning. I also learned a great 
deal from my journey on The Insurance 
Apprentice. Working with my peers as well 
as industry experts expanded my horizons 
and opened up numerous doors. Keep-
ing up to date with the latest technology 
and industry news will also enhance your 
experience. 

THE 5 E’S 
I ATTRIBUTE 
TO SUCCESS

Alicia Narainsamy 
Marketing & Communications

Auto & General

I am the Marketing and Communications Coordinator for 
Auto & General Insurance. I am 28 years old and have 
been working in the insurance industry for seven years. 

Encompass: Amit Ray once said: 
“A small mind competes, a big 
mind collaborates and a great mind 

encompasses.” It’s imperative to have a 
bird’s eye view of the insurance company 
in which you work and the industry as a 
whole. My current role has certainly chal-
lenged me, giving me the chance to tap 
into my communication skills. Combining 
this with my technical knowledge and 
experience is a unique and exciting op-
portunity. 

A final thought 
Like many other Millennials, I entered the 
insurance industry by chance… but I stay 
by choice.



FAnews JUNE 2017 FAnews JUNE 2017



30  

FAnews JUNE 2017 FAnews JUNE 2017

In a world that is rapidly changing 
and becoming increasingly intercon-
nected, the future world of work is 
being created as we speak. Traditional 
career choices are becoming redun-
dant in the face of emerging technol-
ogies and artificial intelligence, with 
new career paths and opportunities 
brimming on the horizon.

Organisations are realising that they can 
no longer operate in a vacuum and are 
exposed to a myriad of uncertainties, both 
internally and externally. 

This realisation has elevated the need for 
organisations to formalise the manage-
ment of these uncertainties. This process is 
referred to as Enterprise Risk Management 
(ERM), which represents a coordinated 
approach to direct and control the collec-
tive risks an organisation faces that can 
impact the achievement of its objectives, 
either positively or negatively.

Millennials perfectly suited 
A new generation commonly referred to 
as Millennials and post-Millennials are 
making their way into a workforce which is 
surprisingly well suited to the risk manage-
ment industry. 

This new workforce is responsive to 
change and have a keen interest in 

global trends and emerging technologies. 
In addition, Millennials have not been 
moulded into focusing on one skill set or 
profession, but are equipped to identify 
the interconnectedness of risks and trends 
in a unique way. They are systems thinkers 
in a world that is increasingly viewed as 
a deeply intertwined eco-system across 
political, economic, societal, techno-
logical, environmental and regulatory 
environments.

Risk managers need to be plugged into 
and need to be adaptable and comfort-
able with uncertainty; and ready to in-
novate when faced with multiple possible 
future scenarios. Decision making in 
the future will be increasingly influenced 
by risk intelligence and data provided 
through artificial intelligence and algo-
rithms, which Millennials will be able to 
drive.

Why organisations need ERM
ERM comprises of a vast field of tools that 
are aimed at identifying the risks that an 
organisation faces and manages these 
risks, providing:
•	 Improved	operational	and	business	

performance;
•	 Better	informed,	strategic	decision-

making;
•	 Recognising	and	exploiting	opportuni-

ties;

•	 Organisational	flexibility	and	resilience;
•	 Fewer	surprises	and	reduced	volatility;
•	 A	consistent	framework	for	control;
•	 Regulatory	and	procedural	compli-

ance; and
•	 Transparency	for	investors,	rating	

agencies and stakeholders.

Why ERM is essential in our cur-
rent environment
Risk has evolved from being viewed as 
overtly negative - even a threat - to one 
which is incorporating opportunities. 

This significant change in mindset heralds 
yet another major career shift on the 
horizon that will see the head of risk and 
head of strategy merge into one role, 
essentially elevating the risk profession to 
C-suite in the majority of organisations 
going forward. Risk management could 
be the perfect fit for any Millennial who 
would like to carve a career path in the 
field of ERM.

NEW CAREER PATHS – THE 
WORLD IS YOUR OYSTER

Michael Ferendinos 
Enterprise Risk Business 
Unit Head 
Aon South Africa
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Beyond 
insurance.
We’re transforming the 
insurance landscape.

Find out how at 
innovation.group

Financial services offered by Innovation FSP (Pty) Ltd, 
an authorised financial services provider and a subsidiary of Innovation Group (Pty) Ltd.
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We work in a phenomenal industry 
filled with great opportunities and 
amazing people. 

We need to excite more young people 
about what our industry has to offer, what 
the benefits are, how many growth oppor-
tunities there are and why there is literally 
something for each personality type to get 
excited about.

Five reasons to join the insurance 
industry
Talent Egg, an international leading 
career resource, lists the following five 
reasons to join the insurance industry:

1It’s inclusive - many top insurers 
assess a potential hire based on their 
knowledge, skills and previous work 

experience as it relates to their current 
needs;

2It’s exciting - an insurance career 
often calls for frequent client inter-
action, teamwork, networking and 

professional stewardship;

3The roles are highly varied - 
whether you are a number cruncher, 
like working with people, can 

spot trouble before it happens or enjoy 
research and analysis, there is likely a role 
for you;

4There’s lots of opportunity to 
learn and grow - there’s a heavy 
emphasis on training and develop-

ment, both in terms of onboarding and 
continual learning;

5You can specialize in insur-
ance - there are lots of college and 
university programs, specializations, 

designations, and certifications out there 
to give your education an edge or spe-
cialize your skills to a particular insurance 
career path.

Ability to innovate across the 
board 
Typically financial services institutions are 
known to be notoriously slow to adopt 
emerging technologies and innovative 
business trends. However in recent times, 
the South African insurance industry has 
witnessed an evolution due to several 
factors which include changing customer 
preferences, regulation and the pace of 
technological change amongst others. 

We believe that the key to an insurer’s 
survival and success in today’s environ-
ment is their ability to innovate across the 
board. 

Technology and innovation is positively 
disrupting the insurance industry creating 
new products, allowing access to new 
markets and can reduce the insurance 
cost for both insurers and customers. 

Newer insurance solutions are moving 
away from the traditional insurance model 
that no longer fully serves customers’ 
needs. This positions the industry as excit-
ing and vibrant and more appealing for 
the younger generation. 

Technological evolution is making a num-
ber of innovative solutions and options 
possible for underwriters. Young individu-
als have a better aptitude to and sense 
of technology allowing them to take full 
advantage of the benefits of technology. 

This is why South African insurers are 
looking for innovative individuals to find 
the next breakthrough in insurance tech-
nology. In addition, insurers are keen to 
attract and retain young first-time insuring 

clients. The insights of young underwriters 
would be key to developing products and 
innovations to meet the needs of these 
new clients.

Allow young people to collaborate
The insurance industry is committed to 
skills development and knowledge transfer 
ensuring that young people have good 
exposure to all aspects of the industry. 
Programmes such as The Insurance 
Apprentice also allow young people to 
collaborate and come up with innovative 
solutions that will ensure that the industry 
continues to thrive. 

As a young individual, the insurance 
industry offers you many opportunities to 
learn and grow in an innovative, chal-
lenging environment. 

YOUNG BLOOD 
IS KEY TO 
UNDERWRITER’S 
SUCCESS

Precious Nduli’s 
Head Technical Marketing 
Discovery Insure
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FOLD PAGE IN HALF TOWARDS YOU FOLD AGAIN SO THAT A & B MEET

FOLD INSTRUCTIONS

Connecting things, making 
them faster and easier. 
Getting you to 
your goals.  

www.innosys.co.za
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SOME 
CLEVER 
ADVICE

Neo Matsei
Digital Nerd
CN&CO

Here is a piece of advice: “Umuntu ngu-
muntu ngabantu” (A person is a person 
through other people).

The truth is no successful person is entirely self-
made. No one lands up successful on their own 
ability and effort alone, any more than a child 
can grow and learn in isolation.

Be inspired and challenged
Behind any successful Chief Executive Officer 
(CEO) you will find a range of people who 
supported and cheered him or her on from a 
young age. This could be family and friends, 
teachers or lecturers, mentors – plus a lot more 
people who may not have had direct impact on 
what he or she did.

No matter your career choice, being in the 
insurance industry requires building networks 
and long lasting relationships that will impact 
positively on your career and personal life. 
You will be inspired and challenged by industry 
players and take advice - including positive 
criticism – from those around you.

The importance of words
We have all received some pieces of advice at 
some stage in our lives, but it’s only later in life 
that we fully appreciate the importance of those 
words and their impact on us.

Having recently graduated and now in my first 
job, these are the words from different influenc-
ers in my life that I take everywhere with me:

Personal growth:
1. Never let your current circumstance define 

your future. Strive for excellence in every-
thing you do, because you can do great 
things.

2. It is okay to be different.
3. Change never came from comfort zones. 

You only grow when you try new things.
4. Telling yourself that you cannot do some-

thing is only a matter of attitude. Tell yourself
 that “You can!”
5. Know your circle. Be wary of the company 

you keep. Don’t spend too much time 
around people who won’t get you closer to 
your goals. Part of this is surrounding your-
self with people who think differently than 
you, as well as those who have different 
experiences to you.

6. Humble yourself. It’s easier to ask for help 
from others when you’re humble.

Advancing academically/in a job space:
1. Education: This is something that no one will 

take away from you. It won’t wake up one 
morning and tell you that it does not love 
you anymore.

2. Hard work: It never killed anyone, but only 
brought back great rewards. “I do not know 
any other method to achieve your goals; if 
you find it please come back and tell me,” 
my accounting lecturer would often say.

3. Always keep your confidence and com-
posure even though you’re scared as hell 
inside.

4. Do not be afraid to ask those “dumb” ques-
tions.

5. Read, read and read! This will help you to 
expand your horizon.

6. Take what you do seriously, not yourself.
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25 YEARS
needs a strong FOUNDATION.

Providing SERVICE EXCELLENCE to the industry for

Insure Group Managers Limited is an Authorised Financial Services Provider: FSP 45351 | Insure Group Managers Services (Pty) Ltd is an authorised representative of FSP 45351
Insure Group Managers Finance (Pty) Ltd is a registered credit provider: NCRCP 7119

wemcac

@insuregroup insuregroupmanagers
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COMFORT | CONVENIENCE | COMPLIANCE

That’s why we support

Laying a foundation for a strong Industry.
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Ryan Murray
Sales Team Leader 
FNB Insurance Brokers

“MILLENNIALS” & 
“GENERATION Y”.

Millennials, also known as Genera-
tion Y or the Net Generation, are the 
demographic cohort that directly fol-
lows Generation X. So what does this 
all mean? 

There are different opinions on when 
exactly Millennials were born. A Time 
magazine article placed the Millennials 
at 1980 – 2000. The term Millennials is 
usually considered to apply to individuals 
who reached adulthood around the turn 
of the 21st century. 

Millennials grew up in a world filled 
with electronics; an online and socially 
networked world. They have been said to 
be the most ethnically diverse generation, 
very confident and very optimistic about 
the future. They are going to be the larg-
est generation in the world.

Millennial statistics 
Some interesting Millennial statistics 
(Source: Pew Research):
•	 Fifty	per	cent	of	Millennials	consider	

themselves politically unaffiliated;
•	 Twenty	nine	per	cent	consider	them-

selves religiously unaffiliated;
•	 They	have	the	highest	average	number	

of Facebook friends, with an average 
of 250 friends vs. Generations X’s 
200;

•	 Fifty	five	per	cent	have	posted	a	selfie	
or more to social media sites versus 
20% of Generation X;

•	 They	send	a	median	of	50	text	mes-
sages a day;

•	 As	of	2012,	only	19	per	cent	of	Millen-
nials said that, generally, others can be 
trusted;

•	 There	are	about	76	million	Millennials	
in the United States (based on research 
using the years 1978 - 2000);

•	 Millennials	are	the	last	generation	born	
in the 20th century; and

•	 Twenty	per	cent	have	at	least	one	im-
migrant parent.

The need for Millennials in           
insurance
Taking the above into consideration I 
believe that we require more Millennials 
in the insurance industry for the following 
reasons:

1Technology and social media 
savvy: Insurance is lagging slightly 
behind when it comes to technol-

ogy and Millennials use social networks 
to their full extent. Technology can be 
used for a number of things in insurance, 
submitting a claim and streamlining the 
claim process, adding a new car, updat-
ing personal information etc. Technology 
and social networks can achieve this ob-
jective and because Millenials are so in 
tune with this they may have the answers 
as to how we can go about using them to 
make customers lives easier.

2Innovation: Millennials should 
be trained and coached to use 
their knowledge of social media 

and technology to design and innovate 
new ideas that will ensure that custom-
ers are able to be informed and updated 
regularly on changes in the industry. This 
will make processes more streamlined 
and efficient. 

3Big Millennial market: The 
numbers are definitely in their favor, 
they are becoming the biggest 

generation if they are not already. They 
are going to be the biggest market that 
we will be selling to for a long time to 
come. So in order to give great service 
to a Millennial and know exactly how to 
sell to this new generation companies are 
going to require a few Millennials in an 
organisation so that they will be able to 
advise on exactly what they expect and 
how they would like to be serviced. What 
products would benefit them. 

How better to service a Millennial than 
having a Millennial service them? I feel 
that they will most likely speak the same 
language and be able to service one 
another better as they know exactly what 
the other expects of them.

 WHAT DOES 
THIS ALL MEAN?

XZY
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We use the finest tools in 
the insurance industry.

Our ears.
But now, we’d like to say something.

“Classy win, Kabelo Paile – and remember; The sky is not the limit”
And to the other Insurance Apprentice 2017 competitors; 
“it's not always about the win, it's about the experience.”

From the winning team in tailored high-net-worth insurance
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Success carries various meanings 
depending on the person you ask. 
Dictionaries define it as “the accom-
plishment of an aim or purpose” or 
“achieving wealth, fame or respect”. 

Loosely speaking, professional success 
can be viewed as landing the job you 
desire. In a field you enjoy where you can 
make a difference and deliver results, 
earning you a monetary reward that ena-
bles you to live the life you want. 

Igniting the passion within
So how would one go about reaching this 
pinnacle of success? If you ask Google 
you will receive enough results to keep 
you reading well into retirement as many 
have sought to answer this question. 

There are, however, some core principles 
that feature frequently.

1Technical skill - You cannot succeed 
in what you do not know. Become 
the proverbial sponge and soak up 

as much knowledge and skills to continu-
ally improve yourself. Staying abreast of 
the latest developments will allow you to 
show off your talents and experience.

2Passion - Without passion for what 
you do, your drive will eventually 
wither and you will be buried in the 

mundane of what can only be described 
as nine to five hell. Once you find the 
thing that gets you energised and excited 
harness that passion and let it fuel you to 
greater heights.

3Innovate - Think outside the box. 
It’s a fast paced world; stay updated 
and discover improved ways of 

doing things to make yourself stand out. 
Get creative in your approach and be 
comfortable taking calculated risks and 
stepping outside comfort zones as change 
is your new best friend.

Review your social media accounts and 
be selective on the content, does it reflect 
you and improve or detract from your 
brand? While posting your love of soy 
lattes and cat videos shows a human side 
and illustrates your personality, showcas-
ing your overindulgence at last night’s 
vodka lounge is not great advertising. 

Once established, make your brand vis-
ible, not only online but in person. Build 
your contacts, network and seize oppor-
tunities. 

THE PINNACLE 
OF SUCCESS

Leigh Potgieter
Assistant Marketing Manager
Insure Group Managers

4Commit - If you are aiming to suc-
ceed you need a clear destination 
and focus on how to get there. It’s 

not always smooth sailing and achieving 
your goals may require sacrifice. Practice 
the above and you will have a strong 
foundation in your pursuit of professional 
success.  

5Personal Brand (probably the 
most important of them all) - We 
are all familiar with brands such as 

Coke, Nike and McDonalds and while 
you are neither sports equipment nor 
a hamburger your personal brand has 
become just as important to your success 
as those brands are to their companies’ 
success. Before you may have been hired 
on technical skill alone, now, potential 
employers look at who a person is before 
even calling for an interview. The rise of 
social media and IoT has made our lives 
fully accessible to all.

Enhance your position
So what is personal brand and how can 
it benefit you? It is the image you portray 
that distinguishes you from others and 
becomes your reputation. It will become 
synonymous with your credibility and 
could make or break your career so don’t 
leave it up to chance. 

Build your brand: who you are and what 
you are known for. Whether a dedicated 
intellectual or fun loving creative, a 
passionate environmentalist or meticu-
lous academic; create your brand and 
promote it.
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“I am writing to confirm that your first placement on the Lloyd’s 
Apprenticeship Programme will be within the Lloyd’s Data Lab 
team reporting to Helen Crooks, Chief Data Officer.” 

Data? A data lab? As if starting a new job is not scary enough!

A ‘non-data’ person
In September 2016 I joined Lloyd’s as an apprentice. All ten of us 
went through a two week induction before heading off to different 
areas of the Corporation. So off I went to the Data Lab. And now 
in my final week, the team has given me the task of writing this 
article…

There are numerous things I as a “non-data” person, have taken 
away from this short placement.

Overcoming data-phobia
Firstly, coding is not as hard as it looks. If you are not a “computer 
geek” coding is generally quite daunting and not something you 
would volunteer to do yourself. However, I can now say I have tried 
it and my verdict is that although you may have to start off simple, it 
is do-able. It just looks scary. Almost everyone uses excel and if you 
can use this you can definitely code. Amazingly, most people teach 
themselves online using free tools so if you are willing to take the 
plunge, get Googling!

With data almost anything is possible. If you wanted to know the 
correlation between the Age of Miss America and Death by Steam, 
Hot Vapours and Hot Objects, you can get it.It is clear that everyone 
in Lloyd’s has some sort of data, whether it is in text or numbers, the 
challenge is unlocking the business value. 

People do not really like talking about data. When someone men-
tions data everyone seems to shudder. It is not just numbers and 
you do not need to be a mathematical whizz. There are amazing 
technologies out there that do the “hard stuff” for you. The data is 
plugged in and out comes the insight; easy for everyone to under-
stand, quick and instant. Is that not what everyone wants?

Three principles central to Lloyds
Protect, Promote and Provide are the three principles central to how 
we need to operate at Lloyd’s. The Data Lab is all about embracing 
change to meet the 3 P’s. 

Give data a chance, give data a go, if it does not work it does not 
work. It is about trial and error. But if you never try you will never 
know. 

So after four months, data no longer scares me. 

And as I leave the Corporation and enter the market, I have a great 
insight into the potential difference data can make for us all.

APPRENTICE 
TALKS LLOYD’S 
APPRENTICESHIP

Harriet Turner
Apprentice
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School of 
Financial

Planning &
Insurance

milpark.ac.za
Milpark Education (Pty) Ltd is registered with the department of Higher Education & Training (DHET) as a Private Higher Education institution (No 2007/HE07/003).
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Congratulations 
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third season of
The Insurance 
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Millennials are shaking up the work-
force with their unique outlook on life 
and how work should be an extension 
of one’s lifestyle.

The generation gap between Millennials 
(Generation Y) and Generation X is felt 
in the workplace. Employers globally are 
considering how best to appeal to Millen-
nials and their ways of working. 

Outlook on work
In my opinion Millennials are substantially 
different to previous generations in that 
they are continuously told that they can 
be whatever they want to be, that nothing 
should limit them and they have rights 
and freedoms previous generations did 
not have. This has influenced their outlook 
on work and has eroded the ‘job for life’ 
concept. 

Traditional career paths no longer apply 
to Millennials. A law firm Director recently 
asked a group of associates, between the 
ages of 25 - 28, whether they aspire to 
becoming a Director (which is the natural 
career progression path of a lawyer). Only 
a quarter raised their hands. The Director 
noted that when she was an associate, all 
her peers aspired to reaching directorship. 
The traditional definition of success has 
changed. 

Define their own success
This does not mean that Millennials aren’t 
ambitious. They define their own success. 
They tend to live in the present, put their 
happiness above all else and will not 

necessarily follow conventions. It is often 
said that the youth of today aren’t loyal 
and regularly job-hop. Retaining talent 
is becoming a concern for companies 
who need to ensure their Millennials are 
constantly challenged and given opportu-
nities to grow. 

Millennials are heavily shaped by social 
media and one cannot underestimate 
the impact it has had on shaping their 
outlook. They are exposed to the world 
at their fingertips and are constantly influ-
enced by ever-changing technology and 
access to opportunities that never existed 
before. They are attracted to companies 
that can innovate and keep pace with 
advancements. An international law firm 
(like Norton Rose Fulbright) appeals to 
this need as they keep pace with advance-
ments and have a global influence. 

Satisfying this generation
I am a lucky Millennial as I have found a 
career I am passionate about within the 
dynamic insurance industry. Insurance is 
an industry suited to Millennials as it is 
constantly innovating. Our generation 
celebrates individualism and insurance-
related companies that stand out from the 
competition and embrace technology are 
very appealing to us.

In return for commitment, Millennials 
expect a lot from their employers. Flexible 
hours are a major draw-card and com-
panies who have applied it rave about 
the results. Millennials in their up-bringing 
were not accustomed to the concept of 

being “seen and not heard”. We have 
been encouraged in our rearing and edu-
cation to speak up and make our voices 
heard. Open, honest communication and 
work-life balance are key to this genera-
tion being satisfied. 

Industries that want to appeal to and 
attract Millennials need to find uncon-
ventional ways to entice them because 
they are all about living their best lives. If 
employers are prepared to work differ-
ently, Millennial employees will thrive and 
give their best. Millennials are undoubt-
edly shaking things up in the workforce 
and their influence is something to look 
forward to! 

Megan Claassens
Associate
Norton Rose Fulbright 

UNCONVENTIONAL 
WAYS TO ENTICE 
MILLENNIALS
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COURSE IN THE 
FUNDAMENTALS 
OF INSURANCE 
(Qualification 76902)

Learn how individuals and business firms 
alike have to attempt to manage the 
hazards and perils they face, and how 
to transfer risk by means of insurance. 
The course is aimed at those starting 
a career in insurance or who need to 
deal with insurance matters in an allied 
industry, such as call centres, banks, travel 
agencies, motorcar dealers, tracking 
device suppliers, assessors, loss adjusters 
and retailers involved in the marketing of 
insurance. Study by open distance learning 
from anywhere in South Africa or even 
abroad. The course is offered online only, 
at HEQF Level 5, and has a duration of 6 
months.

COMPULSORY MODULES:
  Introduction to Risk Management and  
 Insurance (FINS011)
  Risk and Insurance (FINS012)

REGISTRATION PERIODS:
Semester 1:  December – January
Semester 2:  June - July

ADMISSION REQUIREMENT:
National Senior Certificate

FEES:
R1 650 per module (payable at 
registration) (excludes the prescribed 
book)

CONTACT DETAILS:
Website: www.unisa.ac.za
Miss Suné Maré
Email:  mares@unisa.ac.za
Tel: 012 429 8222
Fax: 086 641 4653

Define tomorrow.

WR128285E  FIN
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Warren Bolttler 
CEO
Price Forbes

LOOSE 
THE TIE

One of the issues facing the insurance 
industry today is that it has not kept 
up with the pace of social change in 
the world. 

From the outside, the industry is dominat-
ed by “older” professionals wearing suits 
and ties, who speak complicated jargon 
and seem to be out of touch with modern 
day professionals in the financial services 
industry.

Boring tone and content 
Insurance industry presentations are usu-
ally technically content driven and deliv-
ered by individuals who do not inspire the 
young generation to any significant level. 

Senior industry veterans are not able 
to capture and hold the imagination of 
younger professionals either in formal 
presentations or during one-on-one 
interactions. The tone of presentations is 
boring – the content of the conversations 
is usually slanted towards compliance and 
what you are not allowed to do – rather 
than focusing on the values that are dear 
to Generation Y’ers. 

Millennials have shown themselves to be 
a restless, ambitious and conscientious 
lot. They are altruistic, with the desire 
to do “good” as strong as the desire to 
succeed. A positive humanitarian impact 
is not a “nice to have” but a priority within 
their potential employers. Work/play lines 
are blurry and contrary to their predeces-
sors, they do not compartmentalise their 
lives. They bring their personal lives to 
work, and take their work home – some-

thing that the industry has not yet fully 
embraced.

Perception of the industry
Another perception of the industry is its 
reputation to hide behind “T’s & C’s” and 
limited disclosure, which is seemingly at 
odds with the tendency for Millennials to 
(over)share. 

They grew up with protective and engaged 
parents who documented and shared 
their every milestone. Millennials are 
less concerned about privacy than older 
groups are, and they are also wary and 
distrustful of marketing messages that are 
inauthentic. The increasing expectation to 
(over)share isn’t just a trend, but the new 
standard for young professionals. Quite 
how the insurance industry responds to 
this will be interesting to see.

No longer room for the tie
The clients of insurers are changing faster 
than the insurers are able to keep up 
with. The shift of economic capital into 
technology rather than manufacturing has 
meant that clients with the most economic 
influence are now closer to the Gen Y 
ideology than before. 

Information technology companies are 
being founded and run by people in their 
30’s, and the ideological gap between 
senior insurance professionals and influ-
ential insurance buyers is getting wider 
and wider. The overformal, suit and tie 
approach to client interactions can be un-
comfortable and conversations are unable 
to reach meaningful proportions. 

Millennials live, work, and play in a global 
society and global economy with ease, 
thanks to technology. This global per-
spective means that they have a deeper 
understanding and greater compassion 
for the world around them, however at the 
same time they also are deeply connected 
to their local communities, and this highly 
educated group understands that grass-
roots efforts still have huge impacts, both 
locally and globally.

The values embedded in the young insur-
ance professionals need to be embraced 
and encouraged. The industry needs to 
be more in touch with their clients and 
the values and ideals displayed by their 
counterparts on the client side – and of 
course - as a consequence - there is no 
longer room for the tie!

Managing risk is a constant struggle and when the 
crisis strikes, you need to react quickly. Our 50+ strong 
insurance team is ready to act. With over 60 years’ 
experience we understand your industry. We have acted 
on some of South Africa’s largest disasters. Which means 
your focus will no longer be on where the crisis will take 
you, but where you will take the crisis.

Law around the world  
nortonrosefulbright.com/za

When a crisis demands top insurance lawyers,  
we’re there.

Keeping clients safe with Global Choices 
24 Hour Assistance and value added services.

Complete peace of mind while they enjoy 
life whether it be on the road or at home.

Global Choices apply Design Thinking beyond 
ideas to deliver comprehensive soluti ons for 
your clients.  #AddingtoLife             

www.globalchoices.co.za
0860 300 303

ADDING
TO LIFE
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The opportunities for job diversification 
just within the short term insurance space 
are vast in South Africa. There are obvi-
ously positions requiring specific qualifica-
tions in insurance which play a role in job 
selection, such as having a law degree in 
the legal department or a finance degree 
in the finance department but there is also 
a plethora of options available within the 
claims, risk management, broking and 
underwriting disciplines that may require 
aptitude rather than specific professional 
qualifications. 

Someone who has an overwhelming 
interest in aeronautics, engineering or 
medicine may not have the qualifications 
necessary to practice in those professions 
but could very well possess the passion 
and dedication to be an excellent avia-
tion, engineering or malpractice under-
writer or broker. 

Opportunities to develop new 
passions
Incidentally, a simple google search of 
“how many types of insurance are there?” 
will produce 94 Wikipedia pages with 
covers ranging from the sublime to the 
ridiculous, for example see Alien Abduc-
tion cover. 

There are also several new roles that did 
not exist five years ago in the insurance 
environment. These are technology based 
and present the modern-day insurance 
practitioner who possesses a creative 
spirit, with many new ways of expressing 

themselves whilst maintaining the financial 
security provided by a well-established 
industry. Video production, online content 
creation, blogging and social media 
mastery are all becoming an integral part 
of the insurance landscape. The people 
who excel in these fields must love what 
they do or the result will not be authentic 
to readers, viewers or followers. 

And finally, there are opportunities to 
develop new passions and interests in the 
industry that one may have believed to 
be impossible. Like being a competitor or 
a judge in a hit online show called The 
Insurance Apprentice… 

I am the @LiabilityGuy and I love what I do.

Simon Colman
Executive Head: 

Digital Distribution
SHA Specialist 

Underwriters

I AM THE @LIABILITYGUY 
AND I LOVE WHAT I DO
“Choose a job you love and you will 
never have to work a day in your life.”
People use the quote glibly but there is 
often as little appreciation for its true 
meaning as there is for its origin. 

The words are widely credited to the great 
Confucius, although this seems unlikely 
given the limitations on one’s ability to 
“choose” an occupation in the sixth cen-
tury BC. 

Big dreams and broad interests
According to QuoteInvestigator.com the 
phrase is more likely to have its origins in 
the early 1980’s in the USA. This makes 
sense as the 80’s arguably represent the 
first great era of the entrepreneur. 

It is indeed difficult to think about choos-
ing the job you love without spending at 
least some time thinking about entrepre-
neurship in the modern age. The quote 
really adds gravitas to today’s wonder-
ful world of possibilities available to the 
motivated individual with big dreams and 
broad interests. 

According to a 2013 article by journalist 
Martin Willing entitled, “A New Era for 
Entrepreneurs and Startups Has Begun” 
published in Forbes Magazine, greater 
connectivity, the advent of social media, 
availability of startup funding and a pro-
liferation of incubators and accelerators 
are all making it possible for the budding 
entrepreneur to create income generat-
ing ventures out of the things they are 
passionate about and the things they love 
to do.

Job diversification
Of course, not everyone has the ability or 
inclination to start their own businesses 
but this doesn’t make the quote any less 
true for those that choose to ply their skills 
in the corporate environment or as part of 
a team working for an SME. 
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Your risk 
is as unique 

as you are
At Price Forbes we know that each and every organisation needs 

an exclusive approach when it comes to corporate insurance.  

We place you at the centre of our organisation, giving you the advantage of 
a genuinely bespoke risk and insurance solution. Backed by specialised 

knowledge, we provide you with an informed approach to assist your 
decision making and to managing your organisations’ insurance risk.

Price Forbes (Pty) Ltd • Tel +27 (0)10 003 7366 • www.priceforbes.co.za 
Price Forbes (Pty) Ltd is authorised and regulated by the Financial Services Board. Licence No. 44121

For more information please contact Greg Dillon + 27 83 661-1038 or gregdillon@priceforbes.com

Congratulations to 
Kabelo Paile on winning 

The Insurance Apprentice 2017, 
and to all the �nalists 

who did so well.
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We live in a world driven by data, 
generated every day by countless 
different sources – sensors, texts, pic-
tures, sounds, videos and databases.

Businesses are slowly but surely turning to 
this data for decision making. However, 
business success can only be achieved 
if we can connect the dots and generate 
insights from this data.

Generating insights
It is what we do with these insights that 
make data so important and valuable. For 
an insurance business, for example, it is 
becoming increasingly important to obtain 
intelligence from the data provided by ve-
hicle telematics and use it to deliver better 
products and services to more effectively 
address consumer requirements.

To find some actionable insights, most 
companies rely on data science, which 
involves using automated methods to 
analyse large amounts of data and to 
understand its meaning. While most 
people can see how certain information 
would be useful and what sort of insights 
might be derived from it, unfortunately 
most lack the technical skills to perform 
the analytics.

Lack of technical skills
Thus, there is a growing requirement 
for professionals who understand data, 
who have experience working with major 
database platforms, and who have strong 
analytical, quantitative and problem-
solving abilities. These individuals are 

able to assist organisations to make better 
decisions by directing actions based on 
quantifiable, data-driven trends, which in 
turn help in defining goals.

These individuals are called data scien-
tists, and are largely responsible for gath-
ering and managing an organisation’s 
data in a way that makes a difference and 
is meaningful to business decision makers. 
There are several industries that have a 
high demand for data scientists, but data 
scientists are few and far between.

Unfortunately, businesses are faced with a 
challenge in finding appropriately trained 
graduates with complex problem-solving 
skills, critical thinking, good judgement 
and decision-making. There are very few 
students in university that are studying 
subjects to support this need in business.

SUCCESS 
BEGINS WITH 
OPPORTUNITY

Real opportunity for under-      
graduates
This means there is a real opportunity 
for undergraduates to reap rewards by 
studying subjects that teach computational 
thinking and focus on real-world applica-
tions of problem solving, such as data 
science. Data science is one of the fastest 
growing career sectors in South Africa.

Of course, along with education is the 
need for some experience. There are 
several organisations embarking on pro-
grammes to address this skills shortage, 
which graduates can take advantage of.

One such programme involves four grad-
uates that have this year embarked on the 
first ever data science internship in Eu-
rope, the Middle East and Africa (EMEA) 
on the Microsoft Professional Programme 
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in Data Sciences. The internship will 
enable the four students to be exposed 
to real world scenarios and to assist the 
Tracker Business Intelligence resources on 
machine learning and research projects.

Palesa Mohale, one of the students in 
the programme, says: “I feel honoured 
to have been given the opportunity to be 
part of something new at Tracker. I have 
always wanted to learn more about ma-
chine learning and artificial intelligence. 
This programme means a lot to me not 
only because I will be doing something I 
was mostly interested in at University but 
also because there is so much learning 
and growing within it. I want to pursue a 
career in Data Science because I have 
always enjoyed developing hypothesis, 
manipulating data and learning more 
about algorithms.”

ZANDI 2017ZANDI 2015

The best solutions come from having the right information.

To care is to protect.

Add value to your relationships and to your bottom-line by remaining 
relevant to your clients’ changing needs and life stages. Partner with 

Tracker to stay ahead of the game by making the most of the insights and 
knowledge we can provide as you navigate industry transformation. 

Call us on 0860 60 50 40 or visit tracker.co.za
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Sandra Page 
Head; Insurance Business 
Tracker South Africa
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There can only be one winner

THE INSURANCE APPRENTICE 
2018

Entries opened 01 February 2017 
and close 31 August 2017

THE WINNER TAKES ALL:
•	 Winner	will	fly	to	London,	in	business	class,	
for	a	week	to	visit	Lloyds	of	London

•	 Winner	will	also	receive	a	bursary	valued	at	
R75	000	from	INSETA

Regional elimination 
rounds:
•	 Joburg
•	 Durban
•	 Cape	Town

WHAT IS THE INSURANCE APPRENTICE ALL ABOUT?
Visit www.TheInsuranceApprentice.co.za

YOU CAN ENTER IF:
•	 you are younger than 35
•	 have you been in the short term insurance 

industry for more than four years 
•	 you	preferably	hold	a	COP	qualification	
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Taking a  
360° view

Find your place at Lloyd’s.  Lloyds.com

Looking at problems from every perspective 
is key to delivering a world-class service. 
This is why Lloyd’s are leading the way in 
encouraging open, inclusive cultures across 
the insurance industry.
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THINK 
INSURANCE
WITH CAREERS LIKE
Financial Planner • Actuaries • Risk Managers  • Insurance Brokers • Claims Manager

MAKE YOUR MARK AND 
SEE YOUR CAREER SOAR.
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