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For the purposes of this report, financial transparency and inclusion are defined as:

Definitions

Measures taken by a financial institution in order to understand the nature and purpose of customer relationships. This 

includes verifying the identity of individuals and of beneficial owners of companies opening accounts, maintaining and 

updating customer information, and ongoing monitoring to identify and report suspicious transactions (adapted from the 

Financial Crimes Enforcement Network (FinCEN) Customer Due Diligence (CDD) Final Rule).

Financial Transparency

The effort to give individuals and businesses access to affordable financial products and services (transactions, payments, 

savings, credit and insurance), delivered in ways that are both responsible and sustainable.

Financial Inclusion
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FINANCIAL TRANSPARENCY AND FINANCIAL INCLUSION are inextricably linked. Financial institutions need to have a clear 

view of their customers (financial transparency) to provide services to a broader range of customers (financial inclusion). 

To better understand financial institutions’ commitment to financial transparency and financial inclusion—as well as the 

specific compliance challenges they face in achieving these twin goals—LexisNexis® Risk Solutions, working with research 

and advisory firm Celent, undertook an extensive survey of banks, insurers and non-bank financial institutions in 13 

countries and regions globally.

Key findings include:

•	 Financial institutions remain strongly interested in 
financial transparency and inclusion, with two-thirds 
of institutions expressing commitment to supporting 
financial inclusion.

•	 However, many financial institutions turn away 
significant numbers of potential customers due to 
current Know Your Customer (KYC) processes. The 
most challenging customer onboarding hurdles 
faced by institutions are the difficulty in collecting 
and verifying customer information.  

Unless otherwise referenced, all statistics in this report come from the LexisNexis Risk Solutions Financial Transparency and Inclusion Survey.

•	 Interest in data sharing arrangements to support 
KYC processes is growing. Nearly 80% of financial 
institutions express interest in a global Customer 
Due Diligence (CDD) utility, compared to just over 
70% in 2019.

•	 Institutions cite the greatest likely benefits of 
participating in a global CDD utility as improved 
efficiency, reduced customer friction and improved 
access to data. 

•	 The pandemic posed a challenge to financial 
crime and compliance operations at financial 
institutions. More than half of financial institutions 
cite fraud, cyberattacks and new customer 
onboarding as the top financial transparency 
challenges of the pandemic.

•	 90% of institutions report that the pandemic has 
accelerated adoption of Artificial Intelligence (AI) 
and other next-generation technologies.

Executive Summary
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FINANCIAL INCLUSION IS A GLOBAL IMPERATIVE

According to the World Bank, nearly one-quarter of 
the global adult population, 1.4 billion people, is 
unbanked.1 While financial inclusion rates are lowest 
in developing countries—such as Mexico, where only 
37% of adults had a bank account in 20172—significant 
numbers of people in developed countries also face 
challenges accessing financial services. In the U.S.,  
for example, Celent estimates that 17 million adults 
are unbanked.

There are many factors affecting financial inclusion. 
On the demand side, poverty, a thin credit file, history 
of bad debt and/or a lack of financial education can all 
impede access to financial services. On the supply side, 
a well-developed financial industry that provides ready 
availability to financial services, including through 
mobile channels, is one of the basic prerequisites 
for financial inclusion. Adequate governmental 
regulation is also needed to ensure equity, fairness 
and affordability of financial services. Without this 
infrastructure, financial inclusion will suffer.

Financial inclusion rates in selected countries

BRAZIL 84%

CHINA 89%

FRANCE 99%

GERMANY 100%

HONG KONG 98%

INDIA 77%

INDONESIA 51%

ITALY 97%

SINGAPORE 97%

SPAIN 98%

UK 100%

U.S. 95%

01. Commitment to Financial Transparency and Inclusion—
but Roadblocks to Getting There

Source: World Bank Findex, 2021. Percent of population age 15+ with a financial account.
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FINANCIAL TRANSPARENCY IS ALSO FUNDAMENTAL 
TO PROMOTING ACCESS TO FINANCIAL SERVICES 

In its CDD Rule3, the U.S. regulator FinCEN defines 
financial transparency as the measures taken by a 
financial institution to understand the nature and 
purpose of customer relationships. This expectation 
includes verifying the identity of individuals and 
beneficial owners of companies opening accounts, 
maintaining and updating customer information 
and ongoing monitoring to identify and report 
suspicious transactions. 

Financial institutions need to be able to identify 
their customers and to understand their risk 

profile, both to maintain regulatory compliance as well 
as support business decisions around the customer. 
Financial institutions require effective know your 
customer (KYC) and customer due diligence (CDD) 
procedures and the data to support effective KYC/CDD 
to help ensure financial transparency and promote 
financial inclusion. 

Two-thirds of banking, insurance and non-banking 
financial institutions are committed to supporting 
financial inclusion by providing services to the 
unbanked and underbanked populations. Nearly as 
many have made financial inclusion a priority at the 
board level. 

At the regional level, a higher proportion of institutions 
in Asia Pacific and Latin America expressed support 
for financial inclusion. These regions have larger 
underbanked segments, which likely makes financial 
inclusion more relevant for these firms. Nearly 90% of 
financial institutions in Mexico—which has the lowest 
banked population of the countries in this study—
strongly agreed that financial inclusion is of great 
importance. Financial institutions in Europe expressed 
confidence in their ability to manage the regulatory 
obligations around financial inclusion.

It is of great importance to my institution to 
provide financial services to the unbanked 
and underbanked populations

My institution manages regulatory obligations 
to provide and maintain services to those at 
risk of financial exclusion

Financial inclusion is a stated priority for the 
Board of Directors of my institution

66% 67% 59%

Strongly Agree or Somewhat Agree with the statement                      Strongly Disagree, Somewhat Disagree, or Neither Agree nor Disagree with the statement



01

02

03

04

05

P  7 

06

L E X I S N E X I S ®  R I S K  S O L U T I O N S  F I N A N C I A L  T R A N S P A R E N C Y  A N D  I N C L U S I O N  S U R V E Y  R E P O R T  2 0 2 2

The unbanked/underbanked are harder to 
onboard than other types of customers and 
businesses because of their lack of transparency

69%

Strongly Agree or Somewhat Agree with the statement                      

Strongly Disagree, Somewhat Disagree, or Neither Agree nor 
Disagree with the statement

Institutions also understand that financial transparency allows 
them to expand financial services to a broader range of customers. 
Nearly 70% of institutions agree it is harder to onboard underserved 
segments due to a lack of visibility into these customers. Firms 
in Brazil, Mexico and Spain were most in agreement with this 
statement. Institutions need a clear view of customers to support 
their onboarding decisions, and also to ensure compliance with KYC 
and anti-money laundering (AML) regulations.

Conversely, only 18% of U.S. institutions strongly agree that 
transparency is a major impediment with the unbanked. This 
reflects the availability of more developed tools and data, making 
financial transparency for underbanked segments less of a 
challenge in this market. Banks may also focus less on the issue due 
to the smaller proportion of underbanked segments in the U.S.
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More financial transparency makes it 	
more difficult for bad actors to hide		
illicit transactions

More financial transparency reduces the 
reputation risks my institution could face

By bringing more people and businesses into 
the global financial system, institutions will be 
able to provide more regulatory transparency

80% 78% 64%

Financial institutions in Brazil, Mexico and India 
were in strongest agreement that more financial 
transparency can help thwart bad actors. Firms in 
France and Spain and Mexico were the most sensitive 
to the threat of reputational risk arising from a lack of 
financial transparency.

At the regional level, institutions in Asia were strongly 
aware of all three benefits of financial transparency: 
thwarting bad actors, reducing reputational risk 

Strongly Agree or Somewhat Agree with the statement                      Strongly Disagree, Somewhat Disagree, or Neither Agree nor Disagree with the statement

The nexus of financial transparency, financial inclusion and regulatory compliance 
is top-of-mind for financial institutions. 

and improving compliance. Institutions in Europe 
have a stronger focus on mitigating reputational 
risk. Respondents in Asia, Europe and the U.S. and 
Canada all see increased financial inclusion as 
supporting regulatory compliance.
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DATA CHALLENGES OF FINANCIAL TRANSPARENCY

Half to two-thirds of financial institutions point to 
difficulty collecting and verifying information on 
customers as a major hurdle in onboarding customers. 
Two of the biggest hurdles when it comes to onboarding 
customers is the time it takes and the effort required to 
verify customer-supplied information.

Out-of-country data is particularly difficult to source. 
Politically exposed persons (PEPs) are an especially 
problematic segment to cover due to no universal 
definition, international holdings, financial relationships 
involving family members and other complexities. Forty-
six percent (46%) of institutions consider it extremely 
challenging to complete CDD on PEPs. 

What are the most challenging hurdles your financial 
institution faces when onboarding customers who 
are individuals?

EFFORT TO VERIFY INFORMATION 64%

55%

37%

56%

49%

37%

TIME IT  TAKES TO COLLECT INFORMATION

DIFFICULTY GETTING GOOD QUALITY INFORMATION

LACK OF TRANSPARENCY AROUND BENEFICIAL OWNER

COST OF COLLECTING INFORMATION

REGULATORY EXPECTATION THAT COMPLIANCE IS  ONGOING

Most institutions recognize the role of financial transparency—in the form of effective KYC/CDD procedures—in protecting 
the institution against illicit transactions and reputational risk. Financial institutions also understand that bringing more 
people and businesses into the financial system, while maintaining a clear view of these customers, will strengthen regulatory 
transparency and help control abuse of the system by bad actors. 
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DUE DILIGENCE ON DOMESTIC CUSTOMERS typically presents fewer challenges for institutions to manage. For example, only 3% of institutions overall indicated that 
running CDD on domestic retail customers is extremely challenging. Yet this segment does pose onboarding challenges in certain countries. Twenty percent (20%) of financial 
institutions in France indicated CDD on domestic retail customers is extremely challenging. This may be a consequence of the country’s strict approach to personal data. In 
Singapore, a major center for private banking, institutions pointed out CDD was burdensome for wealth management customers. This reflects Singapore’s position as a major 
center for offshore private banking, a typically more opaque sector.

How much of a challenge is it to complete customer due diligence on each 
of the following?
POLITICALLY EXPOSED PERSON (PEP)

FOREIGN INDIVIDUAL

DOMESTIC SMALL AND MEDIUM SIZED BUSINESS (SME)

FOREIGN SME

PRIVATE BANKING OR WEALTH MANAGEMENT CUSTOMER

FOREIGN CORPORATE

DOMESTIC LARGE CORPORATE

DOMESTIC MIDMARKET CORPORATE

DOMESTIC RETAIL  CUSTOMER

46%

37%

6%

5%

40%

12%

36%

5%

3%

49%

42%

32%

41%

26%

40%

37%

24%

35% 10%

11%

06%

12%

16%

19%

24%

25%

15%

6% 3%

1%

3%

4%

18%

8%

7%

8%

15%

7%

5%

8%

28%

25%

28%

30%

43%

Extremely Challenging Challenging Neither Not Very Challenging Not Challenging
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02. Desire for Data Sharing

INTEREST IN DATA SHARING TO SUPPORT 
FINANCIAL TRANSPARENCY

Recent years have seen a number of initiatives around 
data sharing, including KYC utilities (mostly to support 
corporate banking), banking consortium-based 
digital identity programs and commercial offerings 

for financial data sharing. These partnerships are 
demonstrating benefits including more timely and 
relevant reporting, improved quality of suspicious 
reporting, and better investigation outcomes.4 It is 
no wonder then that survey respondents expressed 
an interest in these models.

A growing number of financial institutions attest that 
data covering all entities would help their onboarding 
processes and would go a long way to improving 
financial inclusion. Furthermore, nearly 80% of 
financial institutions express interest in global data 
sharing arrangements, such as a global CDD utility, to 
support KYC processes.

It can be challenging for firms to expand financial services to the unbanked because of the difficulty in sourcing the data to 
support KYC/CDD processes. The need for reliable data on customers has led to an interest by financial institutions in data 
sharing arrangements.

 

ACCESS TO INFORMATION ON ALL PEOPLE 
AND BUSINESSES IN A  POPULATION MAKES 

MY ONBOARDING MORE EFFICIENT*

CREATING A GLOBAL CUSTOMER DUE DILIGENCE
UTILITY FOCUSED ON FINANCIAL TRANSPARENCY

WOULD BENEFIT MY INSTITUTION*

CREATING AN ECOSYSTEM/NETWORK TO
SHARE CONSUMER DATA REGIONALLY AND 

GLOBALLY WOULD BENEFIT MY INSTITUTION*

85%
79% 78%75% 73% 71%2021

2019

2021

2019

2021

2019

*Those who Strongly Agree or Somewhat Agree with the statement
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A GROWING NUMBER OF INSTITUTIONS also say 

they are willing to share their data for such purposes, 
suggesting that the industry is working through its 
historical ambivalence toward data sharing. Industry 
awareness of the data challenges facing financial 
transparency and financial inclusion suggest this is an 
area that will see further expansion in coming years.

Financial institutions believe that access to good 
CDD data, such as through a utility, will support more 
efficient compliance processes. They also see better 
data as crucial for reducing the customer friction that is 
typically created by these compliance processes. Finally, 
institutions affirm that access to data will help them 
expand the addressable market, thus promoting 
financial inclusion as well as supporting their own 
business growth.

A Tier 1 Spanish bank expressed the potential benefits 
of access to global data by saying “unless an institution 
has all the data required for the onboarding process in 
each country, it will not be possible to manage the risks.

 
“The right balance is to have a 

pre-vetted global customer database 
shared between relevant companies.”

 — Tier 5 Bank, Germany

 

 

“A KYC/KYB utility could greatly increase efficiency and effectiveness in 
this space and have the potential to reduce regulatory compliance costs.”

 — Tier 4 Non-Bank Financial Institution, UK

“Gathering more information at a lower cost. We definitely need global 
standards and more readily available info on foreign customers.”

 — Tier 3 Insurer, U.S.

52%

67%

43%
52%

MY INSTITUTION WOULD BE WILLING TO 
COLLABORATE WITH PEER INSTITUTIONS TO 

STREAMLINE ONBOARDING AND KYC ACTIVITIES*

MY INSTITUTION WOULD BE WILLING TO SHARE ITS 
DATA TO STREAMLINE ONBOARDING,  KYC ACTIVITY 

AND WATCHLIST PROCESSING*

2021

2019

2021

2019

*Those who Strongly Agree or Somewhat Agree with the statement
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A Tier 6 non-bank financial institution in the UK 
expressed confidence that data sharing can be done 
right, saying, “If the right IT/data security is ensured, 
there is a great value in aggregating and leveraging 
data among financial institutions. This would lead to 
a more accurate KYC and AML process, while lowering 
costs too. [I am] convinced this can all be executed in 
a low-risk way.”

France and Italy in particular see efficient operation as 
a benefit of shared CDD data while Italy and Spain see 
reduced friction as another benefit. Spain and Brazil 
see data on a broader population as an advantage. 
Regionally, Latin America says benefit comes from 
efficient operations, while Europe sees it coming 
from reducing client friction and Asia from data 
on a broader population.

Compliance and customer service 
departments would operate 
more efficiently*

Reduce client friction 
during onboarding*

Having more data about 
a broader population*

48% 39% 32%

Benefits that my financial institution would experience from being part of a global customer due 
diligence utility or ecosystem/network to share consumer data.

*Percentage of respondents selecting this statement as a top five benefit (out of a total of 12 statements)
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How would your retail and business customers describe your 
onboarding process?

01

02

03

04

05

P  1 4 

06

L E X I S N E X I S ®  R I S K  S O L U T I O N S  F I N A N C I A L  T R A N S P A R E N C Y  A N D  I N C L U S I O N  S U R V E Y  R E P O R T  2 0 2 2

03. Room for KYC Improvement
THERE IS CLEARLY ROOM FOR IMPROVEMENT 
IN KYC/CDD PROCESSES

Fifty percent (50%) of financial institutions reject 
significant numbers of potential customers due to 
current KYC processes. KYC challenges loom larger 
in Brazil, Mexico, India, Singapore and the UK, 
where nearly half of financial institutions reject this 
proportion of customers.

Part of the problem may be that KYC processes can 
get bogged down in the specifics of compliance and 
are challenged to deliver the customer insight that the 
business needs to evaluate risk. 

NOTES:

Tier 1 bank: Assets over U.S. $500 billion  
Tier 2: $101—500 billion 
Tier 3: $51—100 billion 
Tier 4: $11—50 billion 
Tier 5: $1—10 billion 
Tier 6: Under $1 billion 

Tier 1 NBFI: Revenues over U.S. $10 billion 
Tier 2: $1—9 billion 
Tier 3: $250 million - 1 billion 
Tier 4: $100—249 million 
Tier 5: $50—99 million 
Tier 6: Under $50 million
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Institutions in Indonesia do much better. Nearly two-thirds 
of institutions turn away fewer than 5% of customers due 
to KYC processes. Likely factors supporting Indonesia’s 
stronger showing here include the country’s national 
identity card system and a stronger appetite for risk in 
building the business.

Indeed, about two-fifths of institutions see their 
onboarding processes as mostly an exercise in 
compliance. Fortunately, however, roughly the same 
proportion of firms believes their onboarding processes 
are effective in both supporting compliance and providing 
insights. Financial institutions in France and Germany 
are more skeptical of the business value, with 60% saying 
that onboarding for corporate customers is mostly a 
compliance activity.

What percentage of potential customers who are 
individuals does your institution turn away due to 
current KYC processes?

5% OR LESS 35%

17%

2%

20%

7%

4%

15%

6%-10%

11%-15%

16%-20%

21-25%

MORE THAN 25%

NOT SURE/  NOT APPLICABLE

At your financial institution, retail customer onboarding...

HAS BECOME MOSTLY A  COMPLIANCE ACTIVITY 42%

41%

11%

6%

MOSTLY YIELDS TRUE INSIGHTS

BOTH OF THESE,  FAIRLY EQUALLY

DON’T KNOW
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Ideally, firms will ultimately find the golden mean 
between compliance and onboarding. A Tier 5 UK bank 
put the matter plainly, saying “There needs to be the right 
amount of friction in onboarding to make sure it's hard 
for criminals to get in but reasonably quick for legitimate 
customers to sign up." 
 
Financial institutions are similarly split on whether their 
KYC/CDD processes provide competitive advantage in both 
retail and corporate business. This suggests that the firms 
still struggling to derive business value from compliance 
could look to industry best practice in operations, data 
and technology to help them improve their KYC processes 
to better support the business.

 

"There needs to be the right amount of friction in onboarding to 
make sure it’s hard for criminals to get in but reasonably quick 
for legitimate customers to sign up.”

— Tier 5 Bank, UK 
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04. Pandemic Challenges
THE PANDEMIC POSED A CHALLENGE TO FINANCIAL CRIME AND COMPLIANCE OPERATIONS at financial institutions. It provided the perfect opportunity for 

bad actors to defraud anxious consumers, while lockdown conditions impeded financial institutions’ ability to perform due diligence on new customers. In the U.S., 
for example, banks were overwhelmed by large numbers of applicants for government loan assistance, while the lockdown limited their ability to get to know these 
new customers in person. As a result, more than half of financial institutions cite fraud, cyberattacks and new customer onboarding as the top financial transparency 
challenges of the pandemic.

What have been the top challenges of the Covid-19 pandemic for financial transparency 
operations at your institution?

CYBERSECURITY RISKS OR VULNERABILITIES

FRAUD ACTIVITY

ONBOARDING OF NEW CUSTOMERS

REMOTE WORKING MODEL

COMPLIANCE

INCLUSION INITIATIVES DEPRIORITIZED IN ORDER TO ADDRESS OTHER AREAS

MONEY LAUNDERING ACTIVITY

SOCIAL DISTANCING GUIDELINES

61%

32%

53%

18%

53%

22%

49%

11%
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The pandemic has accelerated adoption of 
digital technologies like artificial intelligence 
(AI), robotic process automation (RPA) and 
cloud delivery in financial transparency and 
onboarding operations.

89%

Strongly Agree or Somewhat Agree with the statement                      

Strongly Disagree, Somewhat Disagree, or Neither Agree nor 
Disagree with the statement

How have IT budgets for AML 
compliance operations changed in 
response to the pandemic?

Budgets were Decreased

Budgets were Increased

No Significant Change in IT Budgets

10%

41%49%

In response, more than 40% of institutions increased 
their compliance budgets during the pandemic, while 
nearly half of them maintained budgets at existing 
levels. A scant one in every ten institutions reduced 
their spending on AML compliance during this period.

As reported by nearly 90% of institutions, the 
pandemic has also accelerated adoption of digital 
technologies like artificial intelligence (AI), robotic 
process automation (RPA) and cloud deployment in 
financial transparency and onboarding operations. 

These next-generation technologies support 
enhanced customer insights and analysis of 
customer risk, as well as improve the efficiency 
of operational processes through automation. In 
addition to helping firms navigate the challenges 
of the pandemic, these advanced technologies also 
support the business by enabling remote and more 
automated onboarding as firms pivot to serving 
customers through digital channels.

Budgets were Decreased

Budgets were Increased

No Significant Change in IT Budgets

10%

41%49%
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Countries expressing the strongest agreement that 
the pandemic accelerated the adoption of digital 
technologies included India, Indonesia and Mexico. In 
Singapore, the U.S. and the UK, where digital adoption 
is already high, fewer firms see the pandemic as the 
driver. This disparity also holds at the regional level. More 
institutions in Latin America and Asia see the pandemic 
as a significant driver of next generation technologies 
than in Europe or North America.

Digital technologies are helping financial institutions 
overcome bottlenecks in financial transparency 
and onboarding. A Tier 1 French bank reported that 
it is “Protecting clients with a smooth digitalized 
process.” According to a Tier 1 Indian bank, “With the 
introduction of APIs to do verification and video KYC, 
onboarding is extremely simple now.” A Tier 2 Italian 

bank—highlighting the importance of data in easing 
onboarding bottlenecks—said they “offer seamless 
onboarding activity leaving the complexity of verifying 
information on the backend of the bank through AI or 
information networks.”

The pandemic has accelerated adoption of digital 
technologies like artificial intelligence (AI), robotic 
process automation (RPA) and cloud delivery in 
financial transparency and onboarding operations.*

LATIN AMERICA ASIA PACIFIC EUROPE NORTH AMERICA

75% 73%

49%

39%

*Those who Strongly Agree or Somewhat Agree with the statement
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05. Conclusion
FINANCIAL TRANSPARENCY TO MITIGATE RISKS

Global banks and non-bank financial institutions 
see increased financial transparency as essential to 
reducing compliance risk. Financial transparency 
provides deeper insight into customers and 
helps mitigate the risk of extending services to 
broader customer segments to expand financial 
inclusion. A compliance executive at a Tier 6 U.S. 
bank sees financial transparency as “a process that 
appropriately minimizes risk and remains compliant 
but serves the business purpose of acquiring 
new customers.”

Firms need strong governance to ensure that doing 
business with new segments is kept squarely 
within the institution’s risk appetite. Many firms 
see financial transparency and risk management 
as complementary tools to mitigate customer risk. 
A compliance executive at a Tier 1 French bank 
maintains that “managing risk is a key lever to 
profitability; financial transparency will benefit 
this activity.”

Compliance hurdles are just one of the barriers to 
improving overall financial inclusion rates. Financial 
institutions must also consider affordability and 
whether it is appropriate and ethical to offer certain 
services to certain individuals. Looking at the bigger 
picture, countries themselves have a significant role 
to play in increasing financial inclusion rates for 
their citizens. be it through policy change or digital 
transformation. It is heartening to see that financial 
inclusion is a priority for financial institutions around 

the world, and that despite some of the obvious 
challenges, there are tools available to improve 
outcomes for individuals and institutions alike. 

Our solutions enable your business to enhance 
KYC and increase financial transparency so you can 
extend access to financial services to more genuine 
customers. Contact one of our experts today to 
learn how LexisNexis® Risk Solutions can help your 
business confidently expand financial inclusion.

 

 

“Enhancing financial transparency should translate into improved risk 
management.” — Compliance Director, Tier 1 Bank, U.S.

“There is no way to improve your KPIs about managing risk without financial 
transparency.” — Compliance Director, Tier 6 Non-Bank Financial Institution, Brazil

https://risk.lexisnexis.com/corporations-and-non-profits/credit-risk-assessment 
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NEIL KATKOV
D I R E CTO R ,  C E L E N T

“
”

Comparing this year’s results with previous editions of the survey suggest that 

it has become harder, not easier, for financial institutions to source KYC data, 

making it more difficult to extend services to new client segments including 

the financially excluded. As a result, there is increasing interest in exploring 

new sourcing models, such as data sharing and utilities, and more financial 

institutions say they are willing to share their data for this purpose.

Neil Katkov oversees the Risk Management and Compliance space at Celent. His expertise focuses on financial crime, anti-money laundering and know-your-customer 
compliance, AML/KYC technology, and regtech.
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Financial institutions have clear responsibilities around verifying customer 

identities and ensuring compliance with national and international regulation. 

But rejecting potential customers due to inefficient or manual processes, 

rather than regulatory reasons, can be detrimental to genuine individuals 

trying to access financial services. With accurate data, the right technology 

and the right processes in place, institutions can help to improve global rates 

of financial inclusion, without compromising on compliance.

“

”LESLIE BAILEY
V I C E  P R E S I D E N T,  F I N A N C I A L 
C R I M E  CO M P L I A N C E , 
L E X I S N E X I S ®  R I S K  S O LU T I O N S

Leslie Bailey is Vice President of Financial Crime Compliance Strategy for LexisNexis® Risk Solutions where she leads the global commercial market strategy for anti-money 
laundering (AML), sanctions compliance and payments solutions including product development, partnerships and M&A.
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$51-100 Billion

$101-500 Billion

Over $500 Billion

23% 18%

20%

15%11%

14%

Under $1 Billion

$1-10 Billion

$11-50 Billion

$51-100 Billion

$101-500 Billion

Over $500 Billion

23% 18%

20%

15%11%

14%

Under $1 Billion

$1-10 Billion

$11-50 Billion

$51-100 Billion

$101-500 Billion

Over $500 Billion

53%37%

6%

4%

Bank

Insurance

Non-Bank Financial Service

Other

53%37%

6%

4%

Bank

Insurance

Non-Bank Financial Service

Other

SURVEY BACKGROUND

The Financial Transparency and Inclusion Survey was designed by LexisNexis Risk Solutions and Celent and fielded in 13 regions globally. Celent provided analysis around 
the results. The survey was conducted online in late 2021 and received 297 completed responses. Analysis of the data took place in February – March 2022. The distribution 
of respondents by region, type and size of firm, and respondent’s position are shown below.

RESPONDENT REGION TOTAL ASSETS - BANKSINSTITUTION TYPE

Asia Pacific

Europe

North America

Latin America

Not Available

35%

21%

2%

9%

33%

Asia Pacific

Europe

North America

Latin America

Not Available

35%

21%

2%

9%

33%

06. Appendix
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JOB LEVELAREA OF RESPONSIBILITYANNUAL REVENUES - NON-BANK
FINANCIAL SERVICES

47%

17%

20%

12%

4%

Compliance

E-Business/Digital

Corporate/Commercial Business

Retail Business

Other

47%

17%

20%

12%

4%

Compliance

E-Business/Digital

Corporate/Commercial Business

Retail Business

Other

43%22%

22%

13%

VP/C-Level Executive

Director

Senior Manager

Other

43%22%

22%

13%

VP/C-Level Executive

Director

Senior Manager

Other
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About LexisNexis Risk Solutions 

LexisNexis® Risk Solutions harnesses the power of data and advanced analytics to provide insights that help businesses and governmental entities reduce risk and improve decisions to benefit people around the globe. We provide 
data and technology solutions for a wide range of industries including insurance, financial services, healthcare and government.

Headquartered in metro Atlanta, Georgia, we have offices throughout the world and are part of RELX (LSE: REL/NYSE: RELX), a global provider of information-based analytics and decision tools for professional and business customers. 
For more information, please visit risk.lexisnexis.com and relx.com.

All information, data, charts, graphs, figures and diagrams contained herein are for informational purposes only and not intended to and shall not be used as legal advice.

LexisNexis Risk Solutions assumes no responsibility for any error or omission that may appear in this document. LexisNexis and the Knowledge Burst logo are registered trademarks of RELX Inc.

Copyright © 2022 LexisNexis Risk Solutions Group. NXR15586-00-0922-EN-US 
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Solutions from LexisNexis® Risk Solutions enable your business to enhance KYC and increase financial 
transparency so you can extend access to financial services to more genuine customers. Contact one of our 
experts today to learn how we can help your business confidently expand financial inclusion. 

For more information, 
visit risk.lexisnexis.com
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