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1. The Inclusion Radar (dimensions, indicators, sub-indicators)  
 

  
 

2. L&H Inclusion Radars for sample markets in emerging EMEA 
 

 
 



3. Trends: South Africa  
 
Overall, South Africa's inclusion score is fourth highest among all 16 of our focus markets and is the 
highest performing of the emerging markets, a result driven by the nation's well-developed 
insurance market. There is greater Availability and Accessibility of insurance in South Africa than in 
many advanced markets. However, South Africa is the second-worst performing of all markets on 
Affordability, behind only Colombia. This is largely driven by high unemployment and deep social 
inequalities.  In South Africa, the L&H insurance market has high penetration and strong product 
innovation, while consumer awareness and familiarity with insurance and other financial services is 
also high relative to other emerging markets.  
 
Accessibility scores are supported by diversity within market distribution models. We see two types 
of diversity in distribution models: human and technological. To the extent that the life insurance 
industry relies on traditional agent/broker distribution models, those who sell insurance may be 
more successful when demographically similar to prospective buyers. Overall, the emerging markets 
in our sample score better than the advanced markets with respect to the diversity of sales agents 
and how they reflect underserved communities and the wider population. With respect to diversity 
in technology, another driver of distribution in the emerging markets is the high rate of mobile 
phone usage. In our sample of 11 emerging markets, South Africa has the highest per capita mobile 
cellular subscriptions (1.61 per person)1. Mobile technology facilitates distribution of simple 
insurance products that can be commoditised for scale, and also microinsurance solutions. 
 
This indicates that social inequality on its own need not hold back sector growth. South Africa is an 
example of an emerging market that exhibits an overall 3A score curve akin to advanced markets. In 
South Africa, insurance sector professionals benefit from more opportunities to upskill than other 
emerging markets, while greater use of financial services and the penetration rate of life insurance 
also buoys Accessibility. Availability gets a lift from product innovation such as Critical Illness 
insurance, invented in South Africa in the early 1980s. Still, in general, beliefs and rituals around 
death in African cultures may be a strong driver for social acceptance of life insurance as a tool to 
manage household finances, with the funeral insurance market well established and aided by cover 
offered via mobile phones.  
 

 
1 Computations based on data from the World Development Indicators. 

 



 

 

 

 

 

 

(Source: The Life and Health Insurance Inclusion Radar, page 17) 

 


